ties.” 
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EDITORIALS 


: i WHIP-HAND—Judging from the price wars 


that reached gargantuan proportions this week 

between Macey’s and Gimbell’s, the recent Su- 
preme Court decision that retailers are not bound by 
minimum price contracts between manufacturers and 
other retailers, could have, to put it mildly, a most de- 
pressing effect on business. Should they continue, it 
is reasonable to believe that many small retailers, and 


» manufacturers, too, would be forced to the wall. Indeed 


it was to prevent just this that the Miller-Tydings 
Amendment was enacted back in the depressing ““Thir- 
At the same time the Amendment prevented 
the footballing of well known brands by way of the 
loss leader route. But the Supreme Court now says its 
scope is limited to those signing contracts. Many state 
laws cover non-signers, but no enforcement of the state 
law may be had as to non-contracting parties when the 
products they sell are in, or affect, interstate commerce. 

Thus it appears that the Fair Trade Laws aren’t in 
fact what they had supposed to be. The advocates of 
free trade will call the decision a victory. Consumer 
groups will most likely take the same view. And pos- 
sibly they are correct in their judgment. But unless 
manufacturers are able to line up a substantial number 
of signers in protection of their smaller customers, this 
decision can very well put the whip back in the hands 
of the chains and the larger retail organizations. The 
result—greater restriction of trade to the detriment 
of the consumer. 

It’s interesting to ponder possible effects of the deci- 
sion. Could it be that it might bring about a closer 
bond between the smaller retailer and the national 
advertiser? That could very well be if the chains 
should refuse to sign, and if they should take the deci- 
sion as a signal to put on the old squeeze play of the 
thirties. The results would be very interesting and 
might, in fact, prove a blessing in disguise to the 
smaller merchant. 


IMiTATIONS — And speaking of Supreme Court 
decisions, the ruling in late March on “Imitation Jams” 
is one that will be debated for some time in industry 
circles. As counsel H. T. Austern put it, in discussing 
the decision before the NCA Board last week, it’s a 
case of deciding whether or not you want to meet the 
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competition in the market place or having if met by 
legislation. Sometimes it seems that there aren’t too 
many rugged individualists left in these good old 
United States, but we can’t escape the conclusion that 
the Canning Industry still retains a high proportion 
of them. Thus it seems that the majority will favor 
the decision that “Imitation Jams’, so labeled, Pure 
and wholesome in every respect, are a perfectly legiti- 
mate product. To hold otherwise would be to take the 
position that the packing of standard foods should be 
prohibited, for the question is purely and simply one of 
quality and economics. To be sure, government has 
the right and responsibility to protect the public, but 
it has neither the right nor the duty to write the menu, 
nor to prohibit the possibility of savings in the cost of 
the same. The argument that consumers don’t read 
the label doesn’t hold a great deal of water in these 
days of universal education, and even if this were not 
so, we seriously doubt that Congress intended to pro- 
vide food and drug officials with this degree of 
paternalism. 


All of which prompts us to comment on the present 
methods of arriving at and enforcing Standards of 
Identity. Admittedly food and drug officials are not 
acting in an arbitrary manner in this. For industry 
is given every opportunity to present its case, to estab- 
lish custom, etc., when new standards are considered. 
So, too, machinery has been set up to permit trial packs 
of products not conforming to the standard. Even so, 
we cannot help but feel that this porcedure is bound to 
result in the stifling of private initiative. Mr. Austern 
told the directors last week that the system seemed to 
provide sufficient flexibilty for the introduction of new 
products, but it seems doubtful to us that any cook 
limited to a strict menu can perform to best advantage. 
And it’s somewhat impossible at times to dash off to 
Washington when the pot is boiling. 


PRICE ORDER—Not that we are not glad to see 
the Asparagus and Spinach Price Order, but its appear- 
ance Thursday morning has changed the make up of 
this issue materially, so that it will not agree with the 
Index on the front cover. This column is embarrased, 
too, not to be in position to comment on the Order, but 
the hour is late and the presses are waiting. 
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TECHNOLOGICALLY SPEAKING 


By MAURICE SIEGEL and LeROY V. STRASBURGER 


AVOIDING MOLD IN CANNED TOMATOES 


Tomato canners should be concerned over the recent number 
of federal seizures of canned tomatoes alleged to be in violation 
of Section 402 (a) (3) of the Food, Drug and Cosmetic Act. 
This section deals largely with “adulteration” and the specific 
charge in each of the libels was that the canned tomatoes con- 
sisted “in part of a decomposed tomato substance by reason of 
the presence of decomposed tomato material.” All of the canned 
tomatoes siezed were condemned and destroyed as they were 
alleged to be unfit for human consumption. 


It is almost a certainty that the average tomato canner would 
not understand the nature or the significance of the federal 
charge, nor perhaps the cause of violation. Since the tomato 
canning season is but a few months off it is the purpose of this 
article to explain the reasons for the federal action and to out- 
line canning procedures that would obviate or prevent future 
legal difficulty. 


The charge that the canned tomatoes consisted “in part of 
a decomposed tomato substance,” simply means that rotted fruit 
had been utilized in the preparation of the product. To arrive 
at this conclusion, the drained juice from the tomatoes was 
examined microscopically by the Howard Method. This is a 
laboratory procedure by which the presence of mold filaments is 
determined percentage wise in the packing medium (tomato 
juice) and it reflects the approximate amount of rot that is 
present in the container. 


In the above mentioned federal seizures of canned tomatoes 
the mold count made was, no doubt, in excess of the administra- 
tive tolerance and resulted in the final destruction of the lots. 

What is the mold tolerance for canned tomatoes? There is no 
announced federal tolerance for canned tomatoes but there are 
published mold tolerances for canned tomato juice, tomato puree, 
tomato catsup and tomato paste. These are as follows: 


Mold (% of Positive Fields) 
Tomato Juice 
Tomato Puree 
Tomato Catsup 


Tomato Paste 


It is reasonable to assume that when tomato juice is prepared 
as a packing medium for tomatoes in the canning process that 
this juice would in no way be different analytically from the 
juice that is prepared for the product known as “canned tomato 


This column will appear at least once a month. Canners with 
problems pertaining to the chemistry and bacteriology of food, 
including sanitation and waste disposal, are freely invited to 
submit their questions to the authors—Address: “Technologic. 
ally Speaking” c/o this publication. 


juice.” Therefore, the mold tolerance for canned tomatoes can 
be assumed to be not greater than 20. 


If the maximum mold tolerance for canned tomatoes should 
be 20, tomato canners now may face a task that has previously 
been overlooked. It will require the most careful sorting and 
trimming of the fruit prior to preparing a satisfactory packing 
medium (tomato juice). The use of any rotted or unfit fruit 
will surely be reflected in the mold count of the canned tomatoes. F 
Tomatoes infected with anthracnose will invariably lead to high 
mold counts. Such fruit should be discarded as trimming is dif- 
ficult due to the depth of penetration of the mold into the meat 
of the fruit and to the wide distribution of the infected areas. 
To remove all of the infected spots would be costly. 


PREPARING THE PACKING MEDIUM 


The safest way to prepare the packing medium is to use cored, 
trimmed and peeled ripe fruit. The mold count on such juice 
would be negligible. The cost involved, however, in the use 
of such tomatoes will lead to prohibitive packing costs. Unpeeled 
fruit may be used if it is properly inspected and trimmed but 
failure to remove all infected and rotted areas will result in high 
mold counts. Negligence or carelessness at this point may place 
the entire pack in jeopardy. 


Packers are warned against the practice of preparing juice 
from mixed trimmings, small tomatoes and pieces of tomatoes. 
Such juice will generally contain rot and the mold count on such 
packing medium will invariably be high and consequently en- 
danger the canned product. This problem is not of moment to 
those tomato packers who fill the container only with fruit and 
do not prepare a packing medium. However, if unsound fruit 
is used at all in the canning operation there can be similar 
difficulties. 


Packers of tomato juice and other tomato products require 
the services of analysts trained in the Howard Method of mold 
counting in order to determine compliance with the tolerance. 
It may become necessary for tomato canners to check regularly 
the character of the packing medium (tomato juice) in the can- 
ned tomatoes. The mold count determines the efficiency of the 
removal of rot from the fruit that has been used in the prepa- 
ration of the packing medium. 


The seasonal ravages of blight and other diseases materially 
effect the quality of the raw tomatoes. This calls for extreme 
vigilance in the preparation and packing of canned tomatoes as 
well as tomato products. The responsibility of compliance with 
all sections of the Food, Drug and Cosmetic Act rest entirely 
with management. 
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Asparagus, Spinach and Southern Bean Price Order 


CPR 42—CEILING PRICES FOR CERTAIN 
CANNED VEGETABLES OF THE 1951 
SPRING PACK 
This regulation is the first ceiling price 

regulation for any canned fruit or vege- 

table having provisions designed to meet 
specific problems of the canning indus- 
try. Because of its importance, it is re- 
produced in full herewith: ‘ 


SECTION 1. Coverage of this regula- 
tion—(a) What products and sellers are 
covered. This regulation establishes a 
method for calculating ceiling prices for 
sales by canners of the 1951 spring pack 
of the following canned vegetables pro- 
cessed in the following areas: 


Product: Areas 

ASPATAZUS All States. 

All States. 

Green beans........+ Alabama, Arkansas, Florida, 


Georgia, Louisiana, Mississip- 
pi, Missouri, Oklahoma, South 
Carolina, Tennessee, and Texas. 
Vegetable greens All States. 
(other than 
spinach). 


Other vegetables may be added from 
time to time. This regulation does not 
apply to any listed vegetable that is 
packed and sold as “baby food,” as 
“junior food,” or as ‘“‘soup.” 


(b) Pricing provisions to be used. The 
main pricing method for most canners is 
found in section 2 of this regulation. If, 
however, you are a grower-canner, or. if 
you purchase raw materials on open-end 
contracts, your ceiling prices are deter- 
mined by sections 2 and 3 of this regula- 
tion. If you are a grower-owned coop- 
erative, your ceiling prices are deter- 
mined by sections 2 and 4 of this regu- 
lation. Section 5 of this regulation sets 
forth the method of computing your ceil- 
ing price for items not sold during the 
base period, while sections 6 and 7 of 
this regulation establish methods by 
which canners, such as new canners or 
those selling only at wholesale or retail, 
who cannot compute their ceiling prices 
under the other provisions of the regula- 
tion may obtain ceiling prices. 


(c) Where this regulation applies. 
This regulation applies in the 48 states 
of the United States and the District of 
Columbia. 

(i) What this regulation supersedes. 
For the product and sellers covered, this 
regulation supersedes the General Ceil- 
ing Price Regulation (16 F. R. 808). 


Sec. 2. Ceiling prices f. 0. b. factory 
for sales by canners of items sold dur- 
ing the base period. You shall compute 
your ceiling prices for each factory at 
which you process an item covered by 
this regulation by first determining your 
“base price.” Thereafter you shall in- 
crease your “base price” by an adjust- 
ment for cost increases other than raw 
materials and by an adjustment for raw 
material cost increases. 

(a) How to determine your base price. 
Your base price is your weighted aver- 
age sales price per dozen containers 
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f. o. b. factory for each item of the 1950 
pack sold during the “base period” from 
January 1 through June 30, 1950. 
“Weighted average sales price” is the 
total gross sales dollars charged f. o. pb. 
factory for the item during the base 
period divided by the number of dozens 
of containers of that item sold. 


(1) What sales and sales contracts you 
include in your “weighted average sales 
price.” All sales and confirmed sales 
contracts at firm prices of the 1950 pack 
of the item made in the regular course of 
business during the base period shall be 


HONEY STANDARDS 


The article “Permanent Glass 
Color Standards for Extracted 
Honey” has ‘been lifted from this 
issue at the last moment to make 
way for the Asparagus, Spinach and 
Southern Bean Price Order. 


included, regardless of the date of deliv- 
ery. Sales contracts made at times other 
than during the base period shall not be 
included, even though delivery was made 
during the base period. However, the 
following sales and sales contracts shall 
be excluded, even though made during 
the base period: Sales at retail (in- 
cluding sales to growers and employees) 
and at wholesale; sales to government 
procurement agencies, institutional, com- 
mercial and industrial users, state agen- 
cies and political subdivisions thereof; 
and sales of damaged goods, or of goods 
packed for experimental purposes. 

(2) Separate base prices. You shail 


figure a separate base price for each 
item; a single base price shall be figured 


for items which differ only in brand 
name. Subgrades shall also be ignored. 


(3) Base price for factory group. In 
determining your “base price,” you may 
determine one “base price” for any group 
of factories, all of which are located in 
the same pricing area. In figuring a 
single base price for a group of factories, 
you shall include all of the sales at each 
factory which compose the “weighted 
average sales price” defined in this sec- 
tion. The term “same pricing area” 
means that each factory must be located 
in the same area both for permitted in- 
creases other than raw material and for 
raw material permitted increases named 
in paragraphs (b) and (c) of thi 
section. 

(b) How to adjust for permitted in- 
creases other than raw material. After 
obtaining your base price for the item, 
you shall multiply it by the appropriate 
figure set forth in the Table below for 
the area in which your factory is located: 


TABLE I 
ASPARAGUS 
Area I—New Jersey, Delaware, Maryland 


and Virginia 1.045 
Area II—California, Washington and 
Oregon 1.035 
Area III—AIl other states. 1.04 
SPINACH 
Area I—California, Washington and Oregon 1.08 
Area II—AII other states. 1.05 


GREEN BEANS 
Area I—Alabama, Arkansas, Florida, Geor- 
gia, Louisiana, Mississippi, Missouri, Ok- 
lahoma, South Carolina, Tennessee and 
Texas 1.05 
VEGETABLE GREENS (other than spinach) 
Area I—AIl states 


1.065 


The resulting figure is your “adjusted 
base price.” 

(c) How to figure the raw. material 
permitted increase. Next, you should add 
to your “adjusted base price” the amount 
of your raw material increase deter- 
mined by the following procedure: 


TABLE II.—MAXImMUM PERMITTED INCREASES IN RAW MATERIAL Cost 


Raw material 


Area 


Maximum 
Maximum permitted 
permitted increases in 
increases percentage of 
in dollars 1950 weighted 
per ton average raw 


material cost 


All areas No increase No increase 
Spinach Texas $1.70 
California 15.50 69 
Virginia, Maryland 12.90 16 
Arkansas, Oklahoma 3.20 4 
New Jersey 3.00 3 
All other States 11.30 23 
Green DEANG......00c..ccccccoercoccee Florida 29.00 29 
South Carolina, Georgia, other than Fannin, 28.40 35 
Union, Towns, Rabun, Lumpkin, White and 
Habersham counties; Alabama, Mississippi, 
Louisiana. 
Arkansas, Oklahoma, Missouri, Tennessee, other 14.40 16 
than Marion, Grundy, Warren, DeKalb, Put- 
nam, Overton and Clay counties and all coun- 
ties east thereof in Tennessee. 
Marion, Grundy, Warren, DeKalb, Putnam, Over- 31.00 29 
ton and Clay counties and all counties east 
thereof in Tennessee; and Fannin, Union, 
Towns, Rabun, Lumpkin, White and Haver- 
sham counties in Georgia. 
Texas 12.00 15 
Vegetable greens (other ......... 20 
than spinach). 
9 


iG 
iz 
‘ 
be 
= 
3 


(1) Per ton cost increase. Obtain the 
difference between your 1950 weighted 
average raw material cost per ton deliv- 
ered at the factory, and your 1951 
weighted average raw material cost per 
ton delivered at the factory up to the 
date of computation of your ceiling 
price. However, if this difference exceeds 
the amount of the appropriate maximum 
permitted raw material increase for the 
area in which your factory is located, 
both in terms of dollars and cents and in 
terms of a percentage of your 1950 
weighted average raw material cost, as 
provided in Table II below, then use 
either of the increases there provided. 

The 1951 weighted average raw mate- 
rial cost per ton shall be based upon all 
raw material purchased for processing 
or contracted for by you at a firm price 
at the time of figuring your ceiling prices 
under this regulation. To determine your 
“weighted average raw material cost” 
for each year, compute the total amount 
paid by you to the grower of the raw 
agricultural material, plus any transpor- 
tation, storage, harvesting, seeds and 
plants, crates, boxes, bags, acquisition, 
and other direct costs paid or incurred by 
you up to the point of delivery at your 
factory and not charged to the grower. 
Divide this total amount by the number 
of tons purchased. The result is your 
“weighted average raw material cost.” 


(2) Conversion of per ton raw mate- 
rial increase to increase per dozen con- 
tainers. Divide your raw material cost 
increase per ton by the average of your 
case or unit yields per ton for the three 
preceding years (or such of them in 
which you packed the product) and ad- 
just for grade yield distribution accord- 
ing to your customary practice during 
such period. Then, convert this adjusted 
per unit cost increase to the increase per 
dozen containers of the finished product. 


(3) Your ceiling price. The figure re- 
sulting from the addition of your raw 
material permitted increase to your ad- 
justed base price is your ceiling price per 
dozen containers f. o. b. factory for the 
item. 


(4) Recalculation. If during the 1951 
spring pack, or at the termination of the 
1951 spring pack of a product, you had 
different raw material permitted cost in- 
creases from those used in figuring your 
ceiling prices, you may refigure your ceil- 
ing prices for all portions of the pack 
of the product not sold on a firm con- 
tract. In refiguring your ceiling prices 
under this section you shall base your 
calculation on all raw material pur- 
chased, or contracted to be purchased at 
a firm price up to the time of refiguring 
your ceiling prices, 


(d) Sales f. 0. b. shipping points other 
than factory. If during the base period 
you sold all or portions of an item at a 
shipping point other than the factory 
where the item was canned, and, if in 
computing your ceiling price f. o. b. fac- 
tory, you subtracted from your base pe- 
riod sales price the transportation costs 
for the item from its factory of origin 


to such location, you may add to your 
f. o. b. factory ceiling price, for all or 
any portion of the item sold f. o. b. such 
location, the current transportation costs 
per sales unit from factory to such 
location. 


Sec. 3. Ceiling prices and raw materiul 
permitted cost increases for grower-can- 
ners and other canners who purchase 
raw materials on an open-end contract. 
If you are (a) a grower-processor or if 
you purchase your raw material under 
“open” price or deferred payment con- 
tracts which relate the price you pay to 
facts not ascertainable at the time of 
pricing, and (b) if you cannot determine 
your raw material permitted cost in- 
crease under section 2 (c) of this regu- 
lation, at the time of computing your 
ceiling prices, because in 1950 or in 1951 
you did not purchase any of the kind of 
raw material at firm prices from inde- 
pendent producers wholly unaffiliated 
with you, you shall first determine your 
“base price” and “adjusted base price” 
per dozen containers under section 2 of 
this regulation. Second, you shall, to de- 
termine your raw material permitted 
cost increase per ton, use the raw ma- 
terial permitted cost increase per ton of 
the canner located nearest you in the 
same raw material area as defined in 
section 2 (c) who receives deliveries of 
a like quality of the material in the 
same quantity units (tons, carloads, etc.) 
at firm prices. You shall, however, con- 
vert the raw material cost increase to 
per dozen containers of the finished prod- 
uct on the basis of your own average 
unit yields for the three preceeding years 
(or such of them in which you packed 
the item), and by adjusting for grade 
yield distribution according to your cus- 
tomary practice during such period. 


Src. 4. Ceiling prices and raw material 
cost increases for grower-owned coopera- 
tives—(a) Extent of increase. If you 
are (1) a grower-owned cooperative, and 
(2) if you cannot determine your raw 
material permitted cost increase under 
section 2 (c) of this regulation at the 
time of computing your ceiling price be- 
cause you did not purchase any raw ma- 
terial for the product in 1950 or 1951 
from independent growers wholly unaf- 
filiated with you, you shall first deter- 
mine your “base price” and your “ad- 
justed base price” per dozen containers 
under section 2 of this regulation. Sec- 
ond, you obtain your raw material per- 
mitted cost increase per ton by taking 
an amount up to but not in excess of 
the higher of either the dollar maximum 
increase permitted by Table II in section 
2 (c) of this regulation, or the figure 
obtained by multiplying the amount you 
returned in 1950 to growers of the same 
material by the percentage maximum 
raw material permitted cost increase in 
that table. Then you convert the per- 
mitted raw material increase per ton to 
per dozen containers in accordance with 
section 2 (c) (2) of this regulation. You 
then add this increase to your “adjusted 
base price” to obtain your ceiling price 
f.o.b. factory per dozen containers, 


(b) Required pass-back to growers, 
This permitted increase for raw material 
cost may be taken only if you pass back 
the entire increase to growers. The 
amount you must pass back to growers 
shall be computed as follows: 


(1) Compute the full amount per ton 
paid to the grower in 1950, including the 
amount for the same raw material. 


(2) Add to this amount the per ton 
increase computed in accordance with 
paragraph (a) of this section. 

(3) Divide this total by the number of 
dozen containers produced per ton cf 
raw material, This is your raw material 
cost per dozen containers. 


(4) Multiply the raw material cost per 
dozen containers by the number of dozen 
containers sold during the accounting 
period. The result is the total amount 
which must be paid to the grower includ- 
ing the amount to be passed back. The 
amount passed back must be paid within 
30 days after the end of your normal ac- 
counting period. 

(c) Reports required under this sec- 
tion. If you determine your raw mate- 
rial permitted cost increases under para- 
graph (a) of this section, you shall mail 
to the Office of Price Stabilization, Wash. 
ington 25, D. C., not less than 30 nor 
more than 60 days after the end of each 
normal accounting period, a report by 
registered mail giving all of the computa- 
tions required by paragraph (b) of this 
section. 


Sec. 5. Ceiling prices for canners who 
did not sell the item during the base 
period, but who sold other items of the 
product during that period—(a) Ceiling 
prices for products in new container 
types or sizes. (1) If you sold the same 
product (that is, the same kind, variety, 
grade, style of pack, size or sieve size) 
during the base period, but only in other 
container types or sizes, you shall deter- 
mine the most similar container type for 
which you are able to figure a ceiling 
price for that product under section 2, 3, 
or 4 of this regulation even though you 
no longer sell that container type. From 
that container type you shall choose the 
nearest size which is not more than 50 
percent smaller than the new size. This 
will be the base container. 


In most cases, “the most similar con- 
tainer type” will be merely the container 
type which you are adding to or replac- 
ing, like the tin which you may be re- 
placing with glass. Where there has been 
only a size change, “the most similar 
container type” will, of course, be the 
same container type. This is also true in 
the reverse situation: Where there has 
been a change only in container type, the 
“nearest size” will be the same size. 

(2) You shall take as your “base 
price” your f. o. b. factory ceiling price 
per dozen containers for the product 
when packed in the base container. 

* (8) You shall subtract from the “base 
price” f. o. b. factory the direct cost per 
dozen of the base container. “Direct 


(Continued on Page 21) 
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N.C.A. Board Hears Defense Chiefs 


Fall Meeting To San Francisco 


The first session of the National Can- 
ners Association Board of Directors 
Meeting, held Thursday, May 24, at the 
Hotel Statler in Washington, was “Off 
the Record.” The program included ad- 
dresses by Mr. George Mehren, Assistant 
Director, Food and Restaurant Division, 
Office of Price Control; Lt. Col. W. F. 
Durbin, Head, Subsistence Branch, Sup- 
ply Division, Office of the Quartermaster 
General; and Mr. S. R. Smith, Director, 
Fruit and Vegetable Branch, Production 
& Marketing Administration. 

An “Off the Record” session naturally 
presents problems to a reporter. Many 
times the warning to the press seems, to 
put it mildly, a bit unnecessary, for quite 
often nothing in the way of “news” is 
announced. Then, too, these same sub- 
jects are frequently discussed at later 
open meetings, and in addition after sit- 
ting in on a considerable amount of 
“lobby talk”, it is sometimes difficult to 
separate secrets from public informa- 
tion. It’s no secret, of course, that these 
gentlemen talked about price, armed 
forces requirements, set-asides; nor do 
we think we would be violating our 
pledge, to say that they were relieved 
that the fruit set-aside order had come 
out the day prior to the meeting. The 
fact that they were able to announce, too, 
that the asparagus, spinach and early 
bean price order had been signed, made 
it easier for these government officials 
to face this audience of business men. 
As one of the speakers said, “Canners 
should come to town more often”. 


And even though several attempts to 
discover the nature of the price order 
were unsuccessful, it was, indeed, good 
for canners to be there. Aside from the 
fact that their presence undoubtedly 
speeded up issuance of the orders, the 
directors made another important gain. 
Most, if not all, left that session with 
a greater confidence in these government 
representatives. Especially is this true 
of Mr. Mehren, for they had long ago 
come to know of the sympathetic under- 
standing of canners’ problems on the 
part of Mr. Smith and Colonel Durbin. 
Before the session was over, Mr. Mehren 
was able to create that same favorable 
impression. 


\hile on the subject, Mr. Eric John- 
stor, Administrator of the Economic 
Stabilization Agency, won a few converts 
in h's own right. Mr. Johnston was the 
feature speaker of the closing luncheon 
on \viday. Before the luncheon began 
the: were a great many directors, we 
are ure, who were not at all convinced 
that controls are necessary. His off the 
recor! talk did much to change that, we 
believe, and it’s unfortunate that it can- 
not be reproduced. After returning home, 
one of the directors writes us as follows: 
“Eric Johnston certainly gave a wonder- 
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ful talk, and to listen to what he is up 
against you cannot help but sympathize 
with him in his position of trying to 
please everyone and probably not pleas- 
ing anyone. He seems to be the type 
who wants to do a good job regardless of 
whose toes he steps on, and I certainly 
admire him for his stand.” 


BUSINESS MEETING 


Depending on the viewpoint, but from 
a news angle, probably the most impor- 
tant decision made at the Business Meet- 
ing of the Board Friday morning, was a 
unanimous vote to hold the Fall Meeting 
of the Board in San Francisco, to enable 
them, at the same time, to participate in 
the dedication of the new Western 
Branch Laboratory at Berkeley, Califor- 
ria. H. E. Gray, Chairman of the West- 
ern Buildings Sub-Committee, reported 
that the building would be ready for 
occupancy about the first of August. On 
invitation of the Western Directors, 
the Board appropriated sufficient funds 
recessary to hold the meeting in that 
lccality for the occasion. Headquarters 
will be at the Mark Hopkins Hotel, San 
Francisco. The dates October 11 and 12. 


M. A. Clevenger of the Canners 
League of California, will handle the 
arrangements. 


CANS ESSENTIAL 


Directors were plainly worried about 
the can situation. It was emphasized 
that till now most effort had been placed 
on tin, and it was reported that this 
situation is now in relatively good shape, 
but the steel shortage represents a seri- 
ous threat to the can supply. In an effort 
to point up the problem with the proper 
government officials, Howard T. Cum- 
ming, Chairman of the War Mobilization 
Committee, presented a resolution out- 
lining the essentiality of canned foods. 
The Board lost no time approving unani- 
mously the resolution. 


IMITATION JAM DECISION 


Council H. T. Austern acquainted the 
Board with the implications of the 
March 26 Supreme Court Decision that 
imitation jams so labeled were not in 
violation of the Food & Drug Act. Mr. 
Austern pointed out that this decision 
represented a reversal of the Supreme 
Court’s thinking. He cited as examples 
the Quaker Oats case where the court 
ruled out a product because it did not 
conform to the standards promulgated 
and the ruling on tomato catsup which 
prohibited the use of benzoate of soda. 
These, he said, are examples of the 
theory that people do not read labels. 
The jam decision is predicated on the 
theory that they do. He said that Food 
& Drug officials violently object to the 
jam decision and that industry must 


decide whether or not it is willing to _ 


meet the competition in the market place, 
or to have it outlawed by legislation. 


The Food & Drug position is based on 
Section 403 G of the law, which provides 
that a food is misbranded if it purports 
to be, or is represented as a food for 
which a definition and standard of iden- 
tity has been prescribed by regulations, 
as provided by Section -\01, unless (1) it 
conforms to such definition and standard, 
and (2) its label bears the name of the 
food specified in the definition and stand- 
ard, and insofar as may be required by 
such regulations, the common names of 
optional ingredients (other than spices, 
flavoring and coloring) present in such 
foods. The Supreme Court decision is 
based on Section 403 C, which says that 
a food is misbranded if it is in imitation 
of another food, unless its label bears in 
type of uniform size and prominence, the 
word “imitation” and immediately there- 
after the name of the food imitated. 


EXECUTIVE COMMITTEE 
ENLARGED 


The Board increased the size of the 
Executive Committee from five to six 
members, so that four old members of 
the Committee would carry over each 
year. Committee members serve a term 
of three years. Mr. Ivan Moorhouse of 
the Olympia Canning Company, Olym- 
pia, Washington, was elected to fill an 
already existing vacancy, and President 
Barnes was empowered to appoint the 
sixth member. 


CANNED FOODS FEATURED AT 
WORLD TRADE FAIR 


Canned foods came in for considerable 
attention in a World Trade Fair held at 
the Palace Hotel, San Francisco, Cali- 
fornia, during the week of May 21, with 
some displays made directly by the gov- 
ernments concerned and others by local 
brokers and selling agents. There were 
displays by the Netherlands, Italy, Great 
Britain, France, Japan, Switzerland, 
China, India, Pakistan, Belgium, Mexico, 
and many other countries. 


Included were cooked hams, tripe, en- 
dives, escargots, calf’s foot jelly, olives, 
olive oil, mandarine oranges, celery 
hearts, hearts of palms, bamboo shoots, 
mangos, liver pate, pineapple specialties 
and items carried only in specialty shops. 


HEADS DOLE SALES PROMOTION 


J. R. ten Bosch has been named sales 
promotion manager of Dole Sales Com- 
pany at headquarters maintained at San 
Francisco, California. A new sales pro- 
motion section has been set up for the 
Hawaiian Pineapple Co., Ltd. and its 
affiliate the Barron-Gray Packing Co. 
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CANNED FRUIT SET-ASIDES 
ANNOUNCED 


Sub-Order No. 2 to Defense Food Or- 
der No. 2, establishing the amount of the 
1951 canned fruit pack which must be 
set aside for defense use, was announced 
by Acting Secretary of Agriculture Clar- 
ence J. McCormick May 23. 

(Defense Food Order No. 2, announced 
April 18, 1951, authorized and provided 
for set-asides of processed fruits and 
vegetables for defense use. Sub-Order 
No. 1 to Defense Food Order No. 2 also 
announced April 13, 1951, established the 
amount of canned vegetables from the 
1951 pack to be set aside for defense 
use. ) 


Under the terms of the order each pro- 
cessor will report his “base pack”, and 
the Department will compute the amount 
of each commodity to be set aside by 
applying the appropriate set-aside per- 
centage to the “base pack”. Forms for 
reporting “base packs” have been mailed 
to canners and these forms are to be 
completed and returned to the Depart- 
ment by June 25, 1951. [Note: Vege- 
table canners were required to report 
base period packs by May 17th. Those 
who have not yet done so are requested 
to attend to this immediately.] 


As in the Vegetable Order, when the 
fruit processor has produced a quantity 
equal to 40 percent of his “base pack”, 
the order requires that he shall have set 
aside at least one-half of his set-aside 
quota. Further, by the time his 1951 
production equals 80 percent of his “base 
pack”, he shall have set aside his entire 
set-aside quota. Any processor is exempt 


WATCHING WASHINGTON 


whose aggregate set-aside quotas for all 
canned fruits amount to less than 1,500 
cases, 

Total set-aside requirements amount to 
approximately 16 percent of the “base 
period” packs of canned fruits. (See 
table below.) 


PRICE ORDER 


See page 9 for the Asparagus, 
Spinach and Southern Bean Price 
Order. 


OPS POSTPONES 
EFFECTIVE DATES 


In a last minute announcement, the 
Office of Price Stabilization on May 28 
postponed the effective date of the Manu- 
facturer’s Order CPR 22, and the Ma- 
chinery Order CPR 30. The effective 
date of both orders was postponed from 
May 28 to July 2. Under both orders the 
manufacturer has the option of using his 
new ceiling prices immediately, or any 
subsequent date up to July 2, provided, 
of course, he has already filed Form 8 
at least 15 days ago. Before increasing 
prices a manufacturer must, under the 
orders, wait 15 days after filing required 
forms with OPS. 


IMPORTS: Amend. 2 to CPR 31, ef- 
fective May 29: extends from June 1 to 
July 15 times by which importers subject 
to the regulation may file price data. 
They can use pricing methods set forth 
in it as soon after June 1 as they file. 


WALSH-HEALEY 
EXEMPTION HEARING 


At the request of the Secretary of the 
Army, Secretary of Labor, Maurice J. 
Tobin, has consented to consider exempt- 
ing canners of perishable fruits and 
vegetables from the provisions of the 
Walsh-Healey Act. Secretary Tobin has 
issued notice of a public hearing of this 
matter before the Acting Administrator 
of the Public Contracts Division, or his 
authorized representative, at 10:00 A. M. 
on Monday, June 11, 1951, in Room 5406, 
Department of Labor Building, 14th St. 
& Constitution Ave., N.W., Washington, 

Because of the perishable nature of 
certain canned fruits and vegetables, 
processors are permitted certain exemp- 
tions under the Wage and Hour Law, but 
these exemptions are not recognized by 
the terms of a Walsh-Healey Amend- 
ment when a processor is operating un- 
der contract from the government. 


An exemption for the canning industry 
dustry would greatly facilitate Army 
procurement. 


Interested persons are invited to ap- 
pear and submit data, views and argu- 
ments, either in support of, or in opposi- 
tion to, the proposal. Written statements 
in lieu of personal appearance may be 
filed by mail at any time prior to the 
date of the hearing, or may be filed with | 
the presiding officer at the hearing. Per- 
sons appearing at the hearing will be 
afforded an opportunity to file within 
seven days from the close of the hearing, 
briefs relating to the issues raised at the 
hearing. The proposed exemption is re- 


Require-  Set- 
ment Aside 
(cases of Percent- Base 
24/2% ageof Pack 
cans) base pack Period 


Type— Style 
Sequence denotes preference - 
unless otherwise specified First 


Grade preference! Preferred con- 
tainer sizes 


Second and types? 


.. 1,057,400 24 1950-51 Sliced, heavy pack . S. Standard.. U.S. Fancy. 10’s—2’s. 
951,900 26 1950 Halves, unpeeled a. i . S. Fancy. 10’s—214’s—8 oz. 
137,000 28 1949 10’s—2’s, 
90,200 10 1949 10’s—2’s, 
Cherries, RSP... 959,300 25 1950 Water pack 10’s—2’s. 
Cherries, sweet 195,900 27 1950 
208,100 41 1950 Kadota 
Fruit cocktail... 957,500 14 1950 


10°s—214’s—2’s, 
. 10’s—2%’s—8 oz. 


Halves....] 
42. Slices......} 
Quarters) 
1950 Bartlett... J1- Halves 
|2. Quarters 
{1. Sliced whole 
1950-51 Tidbits. 
Chunks 
(4. Crushed’ 
(Sweetened or unsweetened) 
1950-51 Unsweetened 
1949 Whole, unpeeled, unpitted 


Jl. Yellow clingstone 


Peaches Yellow freestone. 


2,456,600 15 1950 10’s—2%4,’s—8 oz. 


890,100 14 10’s—21%)’s—8 oz. 


1,417,100 


10’s—214’s. 


Pineapple juice 958,100 12 
Purple plums.... 428,700 26 


3 cyl’s—10’s. 
. 10’s—214’s—8 oz. 


1 Grades are those defined in applicable U. S. Standards. 

275 percent of requirements are preferred in container size listed first. 

* Federal Specification Z—B—421, grade D, water pack or pie. 

* Federal Specification Z—B—491 a, grade C, water pack. 

° Not more than 30 percent of requirement is preferred of crushed style. 
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quested for the following canned fruits 
and vegetables for the balance of the 
calendar year 1951: Apples, Apple Sauce, 
Apricots, Asparagus, Lima Beans, String 
Beans, Berries, Carrots, Catsup, Cher- 
ries (sour and sweet), Corn (Creamstyle 
and whole grain), Beets, Fruit Cocktail, 
Grapefruit, Citrus Juice, Grape Juice, 
Pineapple Juice, Peas, Peaches, Pears, 
Pineapple, Plums, Potatoes (sweet), 
Pumpkin, Tomato Puree, Cranberry 
Sauce, Spinach, Tomatoes, Tomato Juice, 
Tomato Paste. 


IMPORT REGULATIONS 
REVISED 


Import regulations under Section 801 
of the Federal Food, Drug & Cosmetic 
Act, were revised by the Federal Secur- 
ity Administrator, effective on publica- 
tion in the Federal Register of May 25. 
The regulations, numbered 1.315 to 1.322 
prescribe the methods of sampling, pay- 
ment for samples, procedure in cases 
where relabeling is necessary, bonds re- 
quired, and chargeable costs. 


LATER CAN COSTS APPROVED 


Amendment 4 to CPR 22, effective 
May 28, permits canners operating under 
that regulation to include in their cost 
the increase in cost of cans up to March 
15. This cut-off date now corresponds to 
the glass container date. Previously can- 
ners were unable to recover the January 
increase in can prices because CPR 22 
had established a December 31 cut-off 
date. 


QM BUYER IN WISCONSIN 


Theo. Goldberg, whose office address is 
209'%2 Federal Courts Building, 6th & 
Market Streets, St. Paul 2, Minnesota, is 
the Army Field Buyer representing Chi- 
cago Quartermaster Depot in Northern 
Wisconsin. 

Ken Benson, who is located in Milwau- 
kee, covers the rest of the canners in the 
State for the Depot. 


QM OFFICE CHANGE 


The Rochester Quartermaster Pur- 
chasing Office has been moved to Room 
50, | ederal Building, Fitzhugh & Church 
Streets, Rochester 14. The telephone 
nhuniver is the same, Baker 4124. M. C. 
Shiri: and M. O. Grinnell are the pur- 
chasing agents for New York State. 


SAMPSON APPOINTS 
CHICAGO REP 


Sa spson Canning Company, Wiscon- 
sin pockers of peas and green and wax 
beans, have appointed Sanborn, Holmes 
& Associates to represent them in the 
Chicavo market. 
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Niagara’s 
Field Protection 


You'll pack more cases per acre of 
produce with less culling and trim- 
ming when crops are protected 
with reliable Niagara dust and 
spray materials. You see, Niagara 
has 46 years of accumulated ex- 
perience in this field. We will gladly 
put our equipment, formulations 
and basic knowledge to work for 
you in guarding your crops against 
insects and disease. The Niagara 
field man will help you select the 
proper sprays and dusts, the cor- 
rect application schedules and the 
right equipment for each crop and 
location. Call him in now. Get the 
benefit of his professional advice. 
Just write us and he will see you. 


Anothe FMC Division serving 
r 


Nia a” DUSTS, SPRAYS 

and CROP DUSTERS 
CHEMICAL DIVISION 


FOOD MACHINERY AND CHEMICAL CORPORATION 
Middleport, N. Y. * Richmond, Calif. * Jacksonville, Fla. * Tampa, Fla. 
Pompano, Fla. « New Orleans, La. « Greenville, Miss. * Harlingen, Tex. 
Canadian Associate: NIAGARA BRAND SPRAY CO., LTD., Burlington, Ont. 
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TRI-STATE CONVENTION 


The Annual Convention of the Tri- 
State Packers Association will be held 
at the Benjamin Franklin Hotel, Phila- 
delphia, November 29 and 30, President 
Francis S. Silver announced this week. 
This will be the first time since 1946 the 
Association has met in Philadelphia. 
Those who expect to attend are advised 
to make their reservations direct with 
the hotel. 


TRI-STATE SUMMER MEETING 


The Annual Summer Meeting of the 
Tri-State Packers Association will be 
held during the forepart of the week of 
July 9. Exact date and place for the 
meeting is to be announced shortly. 


NAAS BUYS VEGAMATO 


Naas Corporation of Indiana with 
main offices at Portland will buy the 
“Vegamato” label and packing equip- 
ment from LaChoy Food Products Com- 
pany, Archbold, Ohio, and will start pro- 
ducing this product during the coming 
season. Equipment is now being installed 
in the Markle, Indiana plant for the pur- 
pose, and a large production is antici- 
pated. Naas operates plants at Portland, 
Sunman, Geneva and Markle, and packs 
tomatoes, juice, puree, catsup and chili 
sauce under the Donald Duck, Naas, Old 
Time and Pepto Brands. 


MILES HEADS 
STANGE PRODUCTION 


T. R. Miles has been promoted to the’ 


position of Production Manager of the 
William J. Stange Company, and will be 
in charge of the company’s three plants 
in Chicago, as well as the Oakland, Cali- 
fornia branch, and will be directly re- 
sponsible for the manufacture of the 
company’s primary products, Cream of 
Spice Seasoning, Peacock Brand Certi- 
fied Food Color, and N.D.G.A. Anti- 
oxidant. 


CANNERY SOLD 
FOR OTHER PURPOSES 


Loope & Smith Canning Plant at 
Modeltown, New York, has been pur- 
chased by the Riverside Chemical Com- 
pany of North Tonawanda, New York. 
This is the second plant in New York 
State to be sold for use other than pro- 
cessing in recent months. A few months 
ago the Grange League Federation plant 
at Macedon was sold to the Kordite Com- 
pany, plastic manufacturers of Victor, 
New York. 
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NEWS AND PERSONALS 


CANCO APPOINTMENTS 


G. W. Reese, associated with the 
American Can Company for over 30 
years, has been appointed General Man- 
ager of Manufacture, succeeding S. D. 
Arms, who was recently elected Vice- 
President in Charge of the company’s 
Atlantic Division. 

F. J. Green and C. F. Lausten, former- 
ly managers of manufacture in thescom- 
pany’s Atlantic and Pacific Divisions re- 
spectively, have been named Assistant 
General Managers of Manufacture. 

Mr. Green has been with the company 
for 28 years and Mr. Lausten for 23 
years. In their new posts they succeed 
R. F. Hepenstal, who was_ recently 
elected Vice-President in Charge of 
Manufacture, and Mr. Reese. 

R. B. Thompson and A. T. Angensen, 
formerly assistant managers of manu- 
facture in the Atlantic and Pacific Divi- 
sions respectively, have been promoted to 
Managers of Manufacture of the respec- 
tive divisions. 


WRIGHTSON SPRAYER 


Charles T. Wrightson & Son, Easton, 
Maryland canners, have completed con- 
struction of a new sprayer for use on 
peas, corn and lima beans, patterned 
after the USDA developed model, which 
was tested on the Eastern Shore last 
year. 


NATIONAL PICKLE QUEEN 


Mrs. Stella Korin, Brooklyn, New 
York house wife, on Monday, ‘May 14, 
in competition with four other finalist 
contestants on the “Queen for a Day” 
radio show, was selected as “Pickle 
Queen” and given a trip to Chicago in 
connection with Annual Pickle Week, 
May 17 to 28, sponsored by the National 
Pickle Packers Association. 


Among the gifts she received were a 
visit to the Stork Club, a new blue suit 
for her young son, and a sewing ma- 
chine, by request, a year’s supply of 
pickles, and a first time trip out of New 
York to Chicago by air. 


MARY ELLEN BROWNING 


Mrs. Mary Ellen Browning, founder of 
Mary Ellen’s Jams & Jellies, died at 
Berkeley, California. May 22 at the age 
of 85. She lived to see a small home 
preserving business develop into one of 
the largest preserving concerns in the 
West. At first, neighbors were served, 
then large hotels, and in 1931 the Mary 
Ellen brand came into the retail market, 
folowing the erection of a large plant at 
2323 Fourth St. She is survived by two 
sons and a daughter. 


CARNATION RENEWS TV 
AND RADIO SHOWS 


Carnation Co., for its Evaporated 
Milk, has renewed its sponsorship of the 
“Burns and Allen Show’’ over the CBS 
Television Network and the “Carnation 
Contented Hour” program over the CBS 
radio network into 1952, it has been 
announced. 

The “Burns and Allen Show,” with 
George Burns and Gracie Allen, is pre- 
sented on alternate Thursdays at 8:00- 
8:30 P.M., EDT. The Carnation Con- 
tented Hour,” one of radio’s longest-run- 
ning programs, is broadcast Sundays at 
10:00-10.50 P.M., EDT, with Tony Mar- 
tin and Jo Stafford as the stars, and Vic- 
tor Young’s orchestra. 

Both programs will remain on the air 
during the summer months. Martin will 
take a vacation from the “Contented 
Hour” during July and August to fill 
night club engagements, and guest vocal- 
ists will be heard with Jo Stafford dur- 
ing those months. 


CLEVENGER APPOINTED 
TO COMMISSION 


M. A. Clevenger, executive vice-presi- 
dent of the Canners League of Califor- 
nia, has been made a member of the 
Agricultural Prorate Advisory Commis- 
sion of California through appointment 
by Governor Earl Warren. He succeeds 
Major W. S. Everts, also of the Can- 
ners League. 


DAVIS CANNING CO. INC. 


The Davis Canning Co. has been incor- 
porated to carry on a business at At- 
water, California, with a capitalization 
set at $200,000. Incorporators are Chas. 
B. Parker and Frank D. Upchurch Jr, 
of Walnut Creek, and Hamilton C. Davis, 
Oakland. 


GUY A. DALLMAN 


Guy A. Dallman, President of the Dall- 
man & Cooper Supply Company, Fond 
du Lac, Wisconsin suppliers of paints, 
belting, and other items, and well known 
to canners of the State was killed in an 
automobile collision near the Fond du 
Lac Airport on the evening of May 25. 
He was 62 years old and a member of the 
Old Guard Society. He is survived by 
his widow, one son, and two daughters. 


ARCHIE T. McLELLAN 


Archie T. McLellan, Sales Manage?, 
Canning Division, of the Morton Salt 
Company, and with the firm for 27 year’, 
died on May 18. He was 58 years old. 
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Any ~ you slice it... you get perfect 


URSCHEL MODEL “U” STRIP CUTTER 


: @ Proved under heavy production loads. 
with the @ Reduces product loss — increases cutting capacities. 


URSCHEL MODEL “U” STRIP CUTTER @ Provides even surface cuts — lengthwise of potatoe. 


@ Cuts uniformly, requiring less cooking oil. 


Get the full benefit of Urschel’s years of food cutting @ Capacity range 1200 to 4000 Ibs. per hour. 
experience for your specific cutting problem. Write: © Cuts strips with cross-section of 5/32”, 1/4”, 3/8” and 1/2”. 


"LABORATORIES wc 
VALPARAISO, INDIANA | 


manufacturers of Precision, | 
igh speed cutting equipment 
or delicate food Products 


LANGSENKAMP —the BEST BUY in Tomato Canning Equipment 


The Langsenkamp line of tomato canning equipment is 
famous the country over because it pays for itself! The 
tremendous savings, lower production costs, and higher 
quality product available through use of Langsenkamp 
equipment enables today's canner to operate more profit- 
ably than ever before ! 


INDIANA JUICE EXTRACTOR 
STOP WASTE! | 


INSTALL LANGSENKAMP duct. 
3-WAY VALVE 


Obtains sweeter, more palatable pro- 
Eliminates the off-flavor juice 
from cores and green portions. _Hot- 

Provides positive one-point control Break is recommended to obtain a pro- 
of tank contents. Eliminates possibility duction of 100 gal. per minute on 
Model “A” Extractor, and 25 gal. per 
minute on Model “B” Extractor. 


of waste caused by accidental re- 
leasing of old-time plugs. With 
Langsenkamp’s three-way valve, 
there is absolutely no seepage after 
short uses . . . no restriction in 
valve — provides full flow of product. 


FN AMP 


Position No. 1—All positions closed 
Position No. 2—Straight through. 
Position No. 3—To waste line. 227-235 E. South Street, INDIANAPOLIS 25, INDIANA 
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TALKING IT OVER—On the theory that any proposition sounds better on a full 


stomach, and believing that both his principals and his customers would profit from 
a better understanding of the objectives of Associated, Independent Canners, J. D. 
McDowall of the M. & M. Brokerage of Baltimore, Maryland and Roanoke, Virginia, 
invited the leading wholesalers of the City of Baltimore to join him at dinner and to 
hear John Holme, Marketing Director of A.I.C., explain the aims and purposes of that 


organization. 


Seated left to right: Norman Bernstein, Maryland Grocery Co.; Eli 


Rudo, B. H. Rudo & Bro.; Ed Judge, The Canning Trade; John Holme, Marketing 
Director, A.I.C.; J. D. McDowall, M. & M. Brokerage Co.; Bartol Silver, Charles B. 
Silver & Son; Mike Joffe, Joffe Bros.; Charlie Keller, The Sun; and Edward Bohnlofink, 


C. D. Kenny Division. 


Standing: Charles G. Morgan, M. & M. Brokerage Co.; Boyd 


Frey, Frey & Sons, Inc.; James Amos, Frey and Sons, Inc.; Leon Lebow, Maryland 
Grocery Co.; Allan Karr, The News-Post; John Zeis, B. Green & Co.; Bernie Green, 
B. Green & Co.; Ed. J. Miller, Hearst Advertising Service. 


BUYERS TOLD A.1.C. STORY 


Like a great many of us, J. D. Mc- 
Dowall, who operates the M. & M. Brok- 
erage Company in Baltimore, Maryland 
and Roanoke, Virginia, has been con- 
cerned with the plight of the small can- 
ner, but unlike most of us, Mr. McDowall 
decided to do something about it. 

He attended the meeting of the Asso- 
ciated Independent Canners held in Chi- 
cago in conjunction with the National 
Canners Association meeting last Febru- 
ary, and came out of that meeting feeling 
that this movement was a very definite 
step in the right direction, and deserved 
support. Subsequently, calling on his 
trade, he noticed that a number of his 
buyers were not at all conscious of the 
job A.I.C. was attempting to do. Rather 
than take up the buyers’ time during 
business hours, he hit upon the plan of 
inviting his customers to dinner, and to 
hear an authority on the subject. The 
result was that nine representatives of 
the seven leading wholesale grocery 
houses in the City of Baltimore, assem- 
bled at the Lord Baltimore Hotel on May 
15 to hear Marketing Director John 
Holme, outline the A.I.C. plan. Mr. Bar- 
tol Silver of the Charles B. Silver & Son, 
one of Mr. McDowall’s principals, and 
also Vice-President of Associated Inde- 
pendent Canners, was in attendance as 
well as several members of the press. 
After a few introductory remarks, Mr. 
McDowall introduced Mr. Silver, who 
thanked the jobbers for coming, pointed 
to the wider margin of profit to them in 
lesser known brands, and spoke of the 
mutual problems of the wholesaler and 
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the smaller canner. 

Mr. Holme next introduced, explained 
the organization of A.I.C., told how the 
national advertiser was getting a larger 
and larger percentage of the canned pea 
and corn market, and reminded distribu- 
tors that this very fact dangerously 
shortened the supply of canned foods 
available for the buyer’s label. He told 
them that with the independent canner 
and the jobber working together, much 
could be done to offset this competition. 
He reminded them that canners were not 
coming to them in trouble this time, that 
there was no heavy surplus to move as in 
former efforts of this type. This pro- 
gram, he said, would be a continuing 
long-range proposition, not just a shot in 
the arm. 

Mr. Holme reviewed the efforts of the 
Can Manufacturers Institute, which are 
so well known to canners, and told how 
through the efforts of A.I.C. canned corn 
and peas were receiving a great deal of 
advertising with related foods, and de- 
scribed how jobbers would be informed 
well ahead of time to tie in with these 
efforts, and thus reap the benefits. 

Mr. Holme asked for suggestions and 
received a number. One buyer wanted 
a pea or corn week, another suggested 
poster materials, still another suggested 
that canners put on their invoices “Mem- 
ber of A.I.C.’’, ete., ete. Others said they 
would like to go home and think it over 
for awhile, and promised to send their 
ideas to headquarters in New York. 

All in all it was a most successful 
evening, an evening that might very well 
bear repetition and imitation in other 
canned foods markets. 
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O-1 NARGUS EXHIBIT 


Sales advantages of visibility in retail 
food merchandising will be the theme of 
the Owens-Illinois Glass Company’s ex- 
hibit at the Nargus Convention in Chi- 
cago’s Navy Pier, June 9-15. Occupying 
Booth D22 and D26, the exhibit space 
covers more than 1000 square feet of 
floor space. 

A little theater will be used on a sched- 
uled basis to show “American Stores 
Milestone’’, a marketing film report of 
major importance to packers and retail- 
ers of processed foods. 


This film report is based on tests in 
the American Stores in Philadelphia 
which show that when glass and tin food 
items were displayed in the same space 
previously allocated to tin alone, total 
sales increased. To stimulate interest in 
the film showings, each day one person 
will be presented a treasure chest of 
glassed food as an attendance gift. 


A “Parade of Products” will be used to 
demonstrate the trend to visibility in 
grocery store merchandising. Consisting 
of an endless procession of food in Dura- 
glas containers of various sizes and 
types, the steady movement of products 
is achieved by an endless chain device 
developed by the company’s Display 
Department. 


Cut-out photographs of a few of the 
many retail food merchants who have 
endorsed the visibility value in food 
packaging in the current series of 
Owens-Illinois trade ads will be tied in 
with the continuous moving parade. 
These pictures mounted on panels carry 
each individual grocer’s message on the 
advantages of visual packages in retail 
selling. 


STECHER-TRAUNG NAMES 
MARSIELJE ART DIRECTOR 


The promotion of Arthur R. Marsielje 
to the post of Art Director of the East- 
ern Division, has been announced by the 
Stecher-Traung Lithograph Corporation. 
Mr. Marsielje joined the company as a 
designer in 1934. He served in the Naval 
Reserve from 1943 to 1945, doing special 
art work in audio-visual aids at Samp- 
son, New York and Norfolk, Virginia. 
Transferred to Hawaii he helped to pre- 
pare territorial relief maps used in in- 
vasions. After the war he returned to 
Stecher-Traung as a designer, entering 
into the firm’s sales and promotion ac- 
tivities prior to his new assignment. 


ENGAGEMENT ANNOUNCED 


S. E. Burkenroad, manager of the can- 
ned foods division of Parrott & Co., San 
Francisco, California, recently announced 
the engagement of his daughter, Miss 
Lida Burkenroad, at a family party at 
his home in Hillsborough. The prospec- 
tive benedict is Robert R. Philbrook, with 
the U. S. Air Force and stationed at 
Hamilton Field. 
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BEANS 


LAUREL, Miss., May 25—Snap Beans: 
Acreage in this area is about 20 percent 
below last season. The reduction in acre- 
age compared with last year is attributed 
to a shift by growers to cotton. Dry 
weather is causing yields to be lower. 


SCOTTSBLUFF, NEBR., May 22—Green & 
Wax Beans: Will start planting about 
June 10. 


BIXBY, OKLA., May 26—Green Beans: 
Acreage 50 percent of normal. Crop 
late and needs rain badly. 


MC ALLEN, TEX., May 16—Green Beans: 
Only a fraction of the normal acreage 
planted in the Valley this spring. So 
much of our acreage was lost in the frost 
of March 12 that it was impossible to 
get enough replanted to make up the dif- 
ference. Our company has 50 acres left, 
whereas we normally have over 350 in 
the spring. Great many canners did not 
contract any acreage. 


COLEMAN, WIS., May 16—Green & Wax 
Beans: No plantings till May 20. 


THIENSVILLE, WIS., May 17— Lima 
Beans: Our acreage is slightly higher 
this year. Our planting schedule will 
start earlier this year because of some 


THE CONDITION CROPS 


difficulty we had last year with early fall 
frosts. Expect a considerable increase 
in yields, also, because we have made 
some improvements in our planting 
equipment. 


COWLEY, Wy0., May 21—Green & Wax 
Beans: Started planting May 15. 100 
percent of last year’s acreage. 


CORN 


SCOTTSBLUFF, NEBR., May 22 — Corn: 
Have 80 percent of our acreage under 
contract; started planting May 7; will 
complete acreage by end of May. Pros- 
pects fair at this time. 


COLEMAN, WIS., May 16—Corn: No 
plantings till May 20 except for few 
acres early variety started yesterday. 


FREDONIA, WIS., May 18—Corn: Will 
start planting May 19. Normal condi- 
tions; normal acreage. 


REEDSBURG, WIS., May 22—Corn: Acre- 
age 70 percent over last year’s low, but 
about equal to 1948 and 1949. Season 
normal and crop prospects 100 percent. 

SAUK CITY, WIS., May 22—Corn: Looks 
very nice. Weather conditions are ideal 
now. 


that 


heights of 1'8” to 8’4”. 


self-propelled 


SPRAYER 


One look will convince 
you that the new War- 
ren Hi-Clearance Model 
11 is the sprayer buy 
of the year. You’ll see 


heavy-duty year ’round 
operation, 


The Warren Model 11 is 
the most versatile sprayer 
on the market today. It works 
with unmatched performance 
on the control of all vegetable 
and cotton crop diseases and insects—brush and weed 
control—defoliation—and many other farm uses. 


The 40-foot spray boom is hydraulically actuated from 


Warren’s continuously efficient and profitable operation 
pays off wherever spraying is needed. 


Write TODAY for detailed literature and price lists. 


it’s built for 


WARREN MANUFACTURING CO., INC., Dept. CT, 


Monmouth, Illinois lat 
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THIENSVILLE, WIS., May 17— Sweet 
Corn: Our acreage is about the same as 


it was last year. We expect about the 
same average yield because we expect to 
do considerable work on insect control, 
which may develop into a major problem 
in this area, particularly corn borer 
control. 


COWLEY, Wy0., May 21—Corn: Started 
planting both here and at Billings, Mon- 
tana the first of May. Some fields just 
showing through. 


PEAS 


LAUREL, MISS., May 25—Crowder Peas: 
Acreage is lower up to date because of 
dry planting conditions. 


SCOTTSBLUFF, NEBR., May 22 — Peas: 
Have 93 percent of our peas in the 
ground; growth on early plantings is 
good but we need some warmer weither. 
Now two weeks late and may not plant 
any more due to weather conditions and 
bunching of crop at harvest. 


WILSON, N. Y., May 23—Peas: 
late but prospects good. 


Sown 


MC ALLEN, TEX., May 16 — Blackeye 
Peas: 


We only have 200 acres con- 
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tracted, where normally we have over 
600. Acreage we do have is doing very 
nicely and we should start harvesting in 
about three weeks. 


COLEMAN, WIS., May 16—Peas: Late 
start planting; early plantings look good, 
later plantings in extremely dry top soil 
has delayed germination. Weather 5 to 
10 degrees above normal. About a % 
inch rain last night brightens outlook 
considerably. About 50 percent crop in; 
acreage up 10 percent. 


FREDONIA, WIS., May 18—Peas: Plant- 
ing season about 2 weeks later than nor- 
mal. Accumulated heat units as of May 
15, 1950 were 208; as of May 15, 1951 
are 221. Thus, according to heat units, 
season about same as last year. How- 
ever, soil condition is better than last 
year. 


REEDSBURG, WIS., May 22—Peas: Acre- 
age 5 percent over 1950. Crop looks 
good but canning five weeks off, there- 
fore yield problematical. Bulk of crop 
will undoubtedly be harvested July 10 
to 20. 


SAUK CITY, WIS., May 22—Peas: Look 
very nice. Weather conditions are ideal 
now and if they continue, we should have 
a good crop. 


THIENSVILLE, WIS., May 17— Peas: 
Acreage is about the same as it was last 
year for canning and freezing. Our 
planting operations were delayed two to 
three weeks because of very heavy rain- 
fall. However, we are expecting better 
yields because of a specialized program 
of fertilizer applications. 


COWLEY, WY0., May 21—Peas: 90 per- 
cent planted. Some fields starting to 
bloom; stands 100 percent. We are do- 
ing some irrigating due to lack of rain. 
All acreage is under irrigation, therefore 
rainfall is not material. Indications are 
that crop is one week later than normal, 
but one week earlier than last year. 


TOMATOES 


FOWLER, COLO., May 25 — Tomatoes: 
Acreage up slightly from last year. 
Acreage about same as last year. Crop 
looks good but needs rain. 


RONNER SPRINGS, KANS., May 24—To- 
matoes: Plant setting rather heavy; 
mostly fresh market. 


REAVER DAM, KY., May 29—Tomatoes: 
Crop conditions good. Acreage fair. Had 
goo’ rain. Farmers one-third through 
planting, Plants a little scarce. 


WILSON, N. Y¥., May 23 — Tomatoes: 
Jus starting to set in fields. 


BIXBY, OKLA.,, 
Acreage normal. 


May 26— Tomatoes: 
Crop needs rain badly. 


MC ALLEN, TEX., May 16— Tomatoes: 
Acreage this spring is less than half of 
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normal. Due to poor growing weather 
the yield per acre will be far below nor- 
mal. Tomatoes are simply not setting on 
the vine to make good tonnage. The 
fresh market is opening up very actively 
and paying 10 cents per pound field run. 
We anticipate the fresh market will have 
an active demand well into the first week 
in June. 


OTHER ITEMS 


BONNER SPRINGS, KANS., May 24—Spin- 
ach: Good condition; quality excellent 
but need sunshine. 

Sweet Potatoes: Just starting to set 
plants. Acreage above normal. 


Irish Potatoes: Average acreage of 
last few years. Look good. 


LAUREL, MISS., May 25—Pimiento Pep- 
pers: Prospective 1951 acreage will be 
lower than last season. This is attributed 
to shifts to cotton, and dry weather. 


SCOTTSBLUFF, NEBR., May 22—Carrots 


_& Pumpkin: Coming along in good shape. 


WILSON, N. Y., May 23 — Cherries: 
Looks like a good set. 

Apples: Heavy blossom but too early 
to determine the set. «4 


THIENSVILLE, WIS., May 17—Beets & 
Carrots: Acreage is to be about the 
same, and we expect an average yield. 
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GIVE YOU SATISFACTION 


Consistent high quality in materials and man- 
ufacture makes Gair Boxes ideal for packing, 
machine sealing and shipment.» » Our tech- 
nical staff is at your service for improvement of 
present boxes or creation of new ones. » » Write 
for booklet on “Sealing Corrugated Cases.” 


CORRUGATED SHIPPING CONTAINERS 
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| MARKET NEWS 


WEEKLY REVIEW 


THE PRICE ORDER—Because every 
canner and everyone else for that matter, 
connected with the canning industry will 
want to study the first price order writ- 
ten specifically for canned foods, your 
editors have stripped this issue to the 
bone so as to include that order. Read- 
ers will find the California, Chicago and 
Gulf Market missing from this issue, 
among other things. Then, too, they will 
find that the Index on the front cover 
‘is not very indicative because of the 
necessity of shifting things around at the 
last minute. We do hope you will be 
pleased with our decision. 

The market is quiet in all areas owing 
to the close clean up of 1950 canners’ 
stocks. It is expected, too, that both can- 
ners and buyers will want to take a care- 
ful look at the price order before coming 
into the market again, for it seems but 
natural to reason that this first order 
though written only to cover a few items, 
will give a hint of things to come for 
other products. 


TOMATOES — Readers will be inter- 
ested in the quotations of a leading toma- 
to canner in Texas, which were offered 
this week for shipment approximately 
June 10. No. 1 tomatoes are offered at 
$1.25 with 10’s at $8.75. Tomato puree 
in cases or 100, 4%4 ounce cans, are of- 
fered at $4.25 per case, with 10’s at 
$10.50 a dozen. Standard tomato catsup 


25 percent solids, is offered at $15.00 a 
dozen for 10’s. The packer explains that 
303’s and 2’s tomatoes are not offered 
because his stock of cans consist largely 
of 1’s, but that if sufficient raw stock is 
available, 303’s and 2’s will be offered at 
a later date. The firm further states 
that “After our government quota has 
been filled, it is our opinion that the 
quantity remaining will not be sufficient 
to take care of all the requirements of 
our trade. In view of this, orders will be 
filled in the order received.” 


STOCKS — Readers will get a birds- 
eye view of the May 1 stock situation 
from the table below. 

The National Canners Assoication also 
issued during the week figures on a num- 
ber of canners’ stocks for which the dis- 
tributor stock level is not known. Of 
these NCA shows a total of 104,000 cases 
basis 24/2% of sweet cherries on hand 
May 1, 1951, compared to 414,000 cases 
a year earlier. Lima bean stocks are 
reported at 1,372,769 actual cases May 1, 
1951, compared to 1,767,740 cases in can- 
ners’ hands May 1, 1950. Shipments 
February 1 to May 1 amounted to 1,170,- 
795 cases compared to 857,715 cases same 
period a year ago, with total shipments 
August 1 to May 1 at 3,287,669 cases this 
season, compared to 3,048,697 cases same 
period 1949-50. May 1, 1951 canners’ 
stocks of beets amounted to 2,333,272 
cases compared to 1,544,614 cases May 1, 
1950. Shipments March and April 
amounted to 1,366,646 cases in 1951 com- 


CANNERS—DISTRIBUTORS MAY 1, STOCKS 
(Thousands of Actual Cases) 
Source—National Canners Association and Bureau of Census 
Canners Distributors Total Total Total Total 
5/1/51 5/1/51 4/1/51 5/1/50 
VEGETABLES : 
Beans, Green and Wak......cccccccecee 3,036 5,110 8,146 9,715 6,807 4,134 
Corn 2,831 8,547 11,378 13,705 19,245 9,501 
Peas 2,298 7,275 9,573 11,554 8,481 17,393 
Tomatoes 288 3,923 4,211 5,381 7,989 9,105 
Total, 4 8.4538 24,855 33,308 40,356 42,522 40,133 
Fruits: 
Apricots 260 846 1,106 1,378 1,545 2,200 
1,274 5,316 6,590 7,875 8,591 7,868 
Pears .... 1,190 1,525 2,715 3,124 2,157 2,378 
Fruit Cocktail 1,155 2,860 4,015 4,585 5,839 2,782 
1,462 5,486 6,948 6,926 6,111 1,230 
Total, 5,341 16,033 21,374 23,888 24,243 
JUICES: 
Tomato 3,042 4,475 7,517 8,823 9,964 10,379 
Grapefruit* 4,137 2,626 6,763 5,911 4,185 n.a. 
Orange* 6,274 2,566 8,840 9,121 6,530 na. 
2,627 1,239 3,866 3,638 2,252 nN.a. 
4,173 2,163 6,336 6,284 3,633 657 
20,253 13,069 33,322 33,775 26,564 
34,047 18,957 88,004 98,019 93,328 —. 
* Basis 2’s, Florida only. 
¥ 1949 not available. 
n.a.—-Not Available. 
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pared to 1,065,154 cases same months 
1950. Total shipments July 1 to May 1, 
6,979,835 cases compared to 6,443,036 
cases a year ago. Canner’s carrot stocks 
amounted to 588,541 cases compared to 
734,510 cases last May 1. Total ship. 
ments July 1 to May 1, 1,644,606 cases 
this year, 1,647,654 cases last season. 


PEAS—tThe pea pack is over in Cali- 
fornia, getting under way in Maryland 
and the Northwest. Total stocks May 1, 
1951 of 2,298,400 actual cases compared 
to 3,268,079 cases May 1, 1950. Ship- 
ments during April 1951, 1,171,844 cases 
compared to 1,409,596 cases last April. 
Total shipments to date 1951, 32,568,536 
cases compared to 26,661,936 cases a 
year earlier. 


NEW YORK MARKET 


Asparagus, Citrus Hold Market Attention— 

Early Pea Pack Underway—New Jersey As- 

paragus Prices—Spring Spinach Pack About 

Over — Apple Sauce Offered — Citrus Dips 

Again—Georgia Peach Pack Starts June— 

Little Activity In Salmon—Tuna Slow—No 
Maine Sardine Run Yet. 


By “New York Stater” 


New York, N.Y., June 1, 1951 


THE SITUATION—Announcement of 
prices on new pack Jersey asparagus and 
early pack peas by Maryland packers 
vied with a further break in canned cit- 
rus juices in holding market attention 
here during the week. Over-all volume 
of trade, however, remains limited and 
the Memorial Day holiday on Wednesday 
served to effectively slow things down 
further. 


THE OUTLOOK—The trade is await- 
ing clarification of the ceiling price pic- 
ture on 1951 pack canned foods, and 
meanwhile buyers generally are inclined 
to make haste slowly in adding further 
to already swollen inventories. Uncer- 
tainty over extension of emergency con- 
trols after mid-year is also a factor tend- 
ing to encourage management to mark 
time. 


TOMATOES — While Florida canners 
have been quoting new pack tomatoes for 
prompt shipment at $1.25 for standard 
1’s and 1.80 for 303’s, buyers in this 
area are waiting for action from the 
Tri-States, where acreage this season is 
expected to be considerably larger than 
in 1950. Willingness of canners now to 
book S.A.P. orders on both juice and 
whole tomatoes is reported. Texas can- 
ners are reported quoting new pack for 
shipment when ready on the basis of 
$1.25 for standard 1’s, $1.70 for 303’s, 
and $1.80 for 2’s, but the pack is late. 


PEAS—Canners in the Tri-States are 
running on early pack of peas, and busi- 
ness was reported booked this week on 
the basis of $1.35 for Maryland 303’s 
standards, f.o.b. cannery. Meanwhile, 


June 4, 1951 


he 
ce 
2’ 
bl 
$1 
in 
al 
ce 
ap Ww 
on 
dt 
SI 
3 
By 
x 
r 
th 
u 
te 
2 
0! 
J 
f 
t 
Pp 
= 
b 
a 
: 


however, canners are disturbed over the 
ceiling price situation, and are looking 
for early clarification so they may move 
out goods as fast as packed. 


ASPARAGUS — New Jersey canners 
this week quoted out new pack “grass” 
on the basis of $4.80 for mammoth green 
2’s, $4.60 for large, and $4.50 for medium 
blends, with 10’s at $8.00 for center cuts, 
$17.34 for cut spears, and $17.50 for cut 
tips. Cuts and spears in 10%%-o0z. tins 
were quoted at $2.35, all f.o.b. canneries. 


SPINACH—With warm weather rush- 
ing maturity, reports from the Tri- 
States are to the effect that the spring 
pack is about over. On fancy, offerings 
are still reported at 85 cents for 8-o0z., 95 
cents for 1’s, $1.85 for 303’s, $1.45 for 
2’s, $1.85 for 2%4’s, and $6.25 for 10s, 
with standards at $1.25 on 2s and $1.50 
on 214’s, f.o.b. canneries. 


APPLE SAUCE — Southern packers 
during the week were reported quoting 
spot apple sauce on the basis of $1.25 for 
303’s, $1.35 on 2’s, and $6.65 on 10’s, and 
were talking higher prices on the new 
season’s pack. 


CITRUS — While Florida canners re- 
port a broader movement of canned cit- 
rus products, particularly to chain dis- 
tributors, the heavy supply position at 
canneries is making for a continued easy 
undertone. Unsweetened orange juice 
took another dip this week, with fancy 
2’s now quoted down to $1.17% and 46- 
oz. at $2.65. On other citrus, Florida 
canners quote fancy sweetened orange 
juice unchanged at $1.10 for 2s and $2.50 
for 46-0z., with fancy blended juice at 
$1.00 and $2.22% and fancy grapefruit 
juice at 87% cents and $1.95, respec- 
tively. Texas canners are still quoting 
prices considerably in excess of the Flor- 
ida basis, and are not attracting much 
buying interest in competitive freight 
areas. 


GEORGIA PEACHES — Georgia can- 
ners expect to get under way on their 
peach pack in late June, with a fair out- 
put in sight. Packers are now booking 
S.A.P. business on freestones, both sliced 
and halves, in 300’s, and 244’s in heavy 
syrup, and are likewise taking commit- 
ments on 10’s for shipment when packed. 


WEST COAST FRUITS — With re- 
ports from the Northwest continuing un- 
favorable with respect to pack prospects 
on pears, peaches, and cherries, buyers 
are ‘ooking the situation in California 
over more carefully on these fruits. As 
might be expected, in view of the sold-up 
Position of the market for carryover 
fruits, there has been no trading re- 
port'd and this division of the market 
will probably remain at a standstill until 
early fruits begin to go into the cans. 


SAiMON—There has been little ac- 
tivity in the market, and distributors 
plan io coast through the summer season 
with ‘he stocks they now have on hand, 
which are believed to be adequate. Inso- 
far as coast offerings are concerned, 
there is nothing in sight from the carry- 
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over except chums, which do not attract 
much interest in the local market. Mean- 
while, the trade is awaiting action on 
ceiling prices for the coming season’s 
pack in Alaska. If the forecasts of 
packing costs increases are all borne out, 
and OPS gives due weight to this factor 
in setting ceilings for 1951 pack, dis- 
tributors are somewhat concerned over 
consumer reaction. Already, the influ- 
ence of high prices on top grades has 
been reflected in sales at the retail level. 


TUNA—Movement in tuna has con- 
tinued at a low level in wholesale chan- 
nels, and reports of heavy stocks in the 
hands of retailers are borne out by cur- 
rent efforts by mass marketers to in- 
crease sales through “specials” on this 
fish. Meanwhile, the price basis remains 
unchanged on both the domestic and 
imported. 


SARDINES—Reports from Maine in- 
dicate that no real run of fish has made 
its appearance as yet, and canners gen- 
erally continue to quote $6.50 per case 
on carryover holdings of quarter keyless. 
Meanwhile, however, it appears that the 
resale market has not yet been com- 
pletely cleared up, and occasional offer- 
ings at $6.00 per case are reported here. 
There has been no action as yet with 
respect to ceiling prices for the new 
Maine pack. OPS had been expected to 
take action this week, but current unoffi- 
cial reports are to the effect that nothing 
will be done by the price stabilization 
agency until probably the later part of 
June. 


METAL CANS 


Shipments of metal cans during March, 
on a working-day basis, were 3 percent 
below February but 19 percent above 
March 1950, according to the Bureau of 
the Census, Department of Commerce. 
March shipments amounted to 269 
thousand tons as compared to 240 thou- 
sand tons in February and 236 thousand 
tons during March 1950. Data on ship- 
ments of metal cans are reported to the 
Bureau of the Census in terms of base 
boxes of steel consumed in the manu- 
facture of cans. 


CANNED POULTRY 


The quantity of poultry canned or used 
in canning during April totaled 16,382,- 
000 pounds, the second largest of record 
for the month, the Bureau of Agricul- 
tural Economics reports. This quantity 
was 53 percent larger than the quantity 
canned during April last year and 42 
percent larger than the 1945-49 average 
for the month. 

The quantity of poultry certified under 
Federal inspection during April totaled 
34,702,000 pounds, compared with 23,- 
436,000 pounds in April a year ago. Of 
the quantity inspected, 15,922,000 pounds 
were for canning and 18,780,000 pounds 
were eviscerated for sale. Of the quan- 
tity inspected during April last year, 10,- 
452,000 pounds were for canning and 
12,984,000 pounds were eviscerated for 
sale. 


ASPARAGUS, SPINACH, 
SOUTHERN BEAN PRICE ORDER 


(Continued from Page 10) 


cost” means the actual net cost at the 
canner’s factory of containers, caps, 
labels and proportionate part of the our- 
going shipping carton, but it does not 
include cost of filling, closing, labeling 
or packing. 


(4) The figure obtained by this deduc- 
tion shall then be adjusted by weight in 
the case of a container size éhange, by 
dividing it by the number of units of 
weight in the base container and multi- 
plying the result by the number of the 
same units of weight in the new con- 
tainer. In figuring content of container, 
label weight and not actual fill shall be 
controlling. 


(5) Next, you shall add to the adjusted 
figure the unit “direct cost” per dozen 
containers in the new container type or 
size computed on the basis of the actual 
net average cost of all purchases of such 
containers for the item from January 1, 
1951, to the date of computation. The 
resulting figure is your ceiling price 
f. o. b. factory for the product in the new 
container type or size. 

(b) Items which differ only in grade. 
If you are unable to figure a ceiling 
price for an item of a particular grade 
of a product under section 2 of this regu- 
lation, (e.g., no base period sales of the 
item), but you are able to figure ceiling 
prices for three other items of the same 
product, as described below, you shall 
compute your price by a mathematical 
comparison of the ceiling prices of these 
three other items. Of these comparison 
items, one shall differ only in grade from 
the item being priced and is called com- 
parison item “A” in the following ex- 
ample. The second comparison item, 
called comparison item “B,” shall diffe: 
only in container size from the item be- 
ing priced. The third comparison item, 
called comparison item “C,” shall differ 
both in grade and container size from the 
item being priced, and shall differ from 
the first compavison item “A” only as to 
container size and shall differ from the 
second comparison item “B” only as to 
grade. You shall then divide the ceiling 
price of item “B” by the celing price of 
item “C,” and multiply the resulting fig- 
ure by the ceiling price for item “A.” 
The figure resulting from this calcula- 
tion is your ceiling price f. o. b. factory 
for the item being priced. 

Example “X” is the ceiling needed for 
item being priced, #2 can fancy spinach. 
“A” is #2 can standard spinach with 
ceiling of $1.50. “B” is #2% can fancy 
spinach with ceiling of $2.00. “C” is 
#24 can standard spinach with ceiling 
of $1.80. 

($2.00=$1.80=1.111; 1.111 $1.50=1.67) 
$1.67 is the ceiling price for “X,” #2 
can fancy spinach, the item being priced. 

(c) Items which differ only in size or 
sieve size of content. If you are unable 
to figure a ceiling price for a particular 
size of vegetable or sieve size of a prod- 
uct under section 2 of this regulation, 
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(e.g., no base period sales of the item), 
but you are able to figure ceiling prices 
for three other items of the same product, 
as described below, you shall compute your 
price by a mathematical comparison of 
the ceiling prices of these other items. 
(In this explanation size of vegetable in- 
cludes sieve size). Of these comparison 
items, one shall differ only in size of 
vegetable from the item being priced and 
is called comparison item “A.” The sec- 
ond comparison item, called comparison 
item “B,” shall differ only in container 
size from the item being priced. The 
third comparison item, called comparison 
item “C,” shall differ both in container 
size and in size of vegetable from the 
item being priced, and shall differ from 
the first comparison item “A” only in 
container size, and shall differ from the 
second comparison item “B” only as to 
size of vegetable. You shall then divide 
the ceiling price of item “B” by the ceil- 
ing price of item “C” and multiply the 
resulting figure by the ceiling price for 
item “A.” The figure resulting from this 
calculation is your ceiling price, f. 0. b. 
factory, for the item being priced. 

SEc. 6. Ceiling prices for canners who 
are unable to figure their ceiling prices 
under sections 2, 3, 4 or 5 of this regula- 
tion. (a) If you are unable to figure 
your ceiling price for an item under sec- 
tions 2, 3, 4 or 5 of this regulation, you 
shall use as your ceiling price for that 
item the simple average of the ceiling 
prices, for the same item, of the three 
canners located nearest your factory in 
the same pricing area as defined in sec- 
tion 2 (a) (3) of this regulation. If you 
are unable to secure the ceiling prices of 
the three canners located nearest you, 
you shall apply to the Office of Price 
Stabilization, Washington, D. C., for an 
individual authorization of a ceiling price 
in accordance with section 7 of this 
regulation. 

(b) If you believe that the ceiling price 
obtained by using the average of the 
three canners located nearest you is not 
representative of the competitive price 
level at which you have customarily sold 
your products in relation to their prod- 
ucts, or if you use merchandising meth- 
ods in their sale and distribution differ- 
ent from those of such canners, you may 
apply to the Office of Price Stabilization 
for a ceiling price. In filing an applica- 
tion under this section, you shall submit 
your selling prices for the years 1948, 
1949 and 1950 (or such of these years as 
available), of all items of the same or 
most closely comparable product, and 
prices (if available) of the three canners 
whose ceiling you are using for the same 
years covering the same or comparable 
product. 

Sec. 7. Individual authorization of ceil- 
ing prices. If you cannot determine your 
ceiling price for an item under any of 
the foregoing pricing methods of this 
regulation you shall, before delivering 
the item to any purchaser, apply to the 
Office of Price Stabilization, Washington 
25, D. C., for a ceiling price for each fac- 
tory or group of factories at which you 
process the item. 
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(a) Information that must be given in 
all cases. In all such cases, you shall 
submit, if available, the following infor- 
mation in your application: 

(1) A description in detail of the item 
for which a ceiling price is sought, in- 
cluding its grade, and brand name (if 
any) to be used, a statement of the facts 
that make it different from the most 
similar item for which you have deter- 
mined a ceiling price, identifying the 
similar item and stating its ceiling price, 
and a statement giving the reasons why 
a ceiling price cannot be established un- 
der the pricing methods of this regula- 
tion. The statement should indicate 
whether sales of the item have previously 
been made and, if so, whether a ceiling 
price was established under the General 
Ceiling Price Regulation and, if so, the 
ceiling price so established for each class 
of purchaser and the section of that 
regulation under which established. 


(2) The 1950 and 1951 weighted aver- 
age raw material cost per ton or other 
unit figured in the manner and subject 
to the limitations set forth in section (2) 
(c) of this regulation and a statement 
showing your current case (unit) yield. 


(3) The ceiling price proposed for the 
item, indicating whether it is for sale 
to wholesalers, retailers, consumers, or 
other classes of purchasers, and any dis- 
counts, or allowances that should be ap- 
plicable to the proposed price and a list 
of your customary discounts, transporta- 
tion and other allowances and price 
differentials. 


(4) The volume of the item which you 
have on hand and which you expect to 
produce during the remainder of the 
pack year. 

(b) Supplementary information must 
be given if specifically requested. You 
shall mail to the Office of Price Stabili- 
zation within 30 days after receipt of 
its request such additional information 
as shall be requested. If you fail, with- 
out reasonable explanation, to submit all 
additional information that may have 
been requested within 30 days after the 
request is mailed, your application shall 
be considered withdrawn and the docket 
closed. Unless the application is refiled, 
the docket will not be reopened upon 
later receipt of this information, and 
further consideration by the Office of 
Price Stabilization will not be given. 

(c) Disposition of application. Upon 
receipt of the application, the Office of 
Price Stabilization will authorize a ceil- 
ing price, or a method for determining 
the ceiling price, for the applicant or 
for sellers of the item generally, includ- 
ing purchasers for resale or a class of 
such resellers. The ceiling price author- 
ized shall be one that bears a proper 
relationship to those for comparable 
commodities and sellers. 

A proposed price shall be considered 
authorized 30 days after the application 
(or all additional information that may 
have been requested) is mailed unless 
within that time, the applicant has re- 
ceived from the Office of Price Stabili- 
zation a notice to the contrary. 


(d) Delivery before authorization of 
ceiling prices. After filing the applica. 
tion, you may deliver the item, but you 
may not receive payment for it until a 
ceiling price is authorized. 

(e) Failure to apply when required, 
If you fail to apply for a ceiling price 
under this section when required to do 
so, the Office of Price Stabilization may 
authorize a ceiling price for your sales 
of the item bearing a proper relationship 
to those for comparable commodities and 
sellers. This will not relieve you of your 
obligation to comply with this section 
or with any other provision of this regu- 
lation, nor will it relieve you of any pen- 
alty for failure to do so. 

(f) Revision of prices by the Office of 
Price Stabilization. Any ceiling price 
established under this section shall be 
subject to revision at any time by the 
Office of Price Stabilization. 

Sec. 8. Uniform f.o.b. factory prices 
for factories in different pricing areas. 
(a) If you process the item being priced 
at more than one factory and if your 
ceiling prices for the item vary by fac- 
tories located in different pricing areas, 
you may, for those areas in which you 
had uniform prices in effect during 1950, 
establish a uniform ceiling price for the 
item for any group of factories in those 
areas by figuring a weighted average of 
their separate ceiling prices. 

(b) For any two or more factories 
selected by you, the “weighted average 
ceiling price” shall be figured by you as 
follows: 

(1) You shall (i) determine the total 
estimated receipts which would have 
been obtained if your total’ production 
of the item at those factories during 1950 
had been sold at the separate ceiling 
prices otherwise determined under this 
regulation and, (ii) divide that figure by 
the total number of dozens of the item 
included in that total production. The 
result is your uniform f.o.b. factory 
price. 

(c) If you at any time recalculate your 
ceiling prices for an item under the pro- 
visions of section 2 of this regulation, 
you shall at that time refigure your 
weighted average ceiling price under this 
section. 

Sec. 9. Delivered prices. If you regu- 
larly sold the item being priced to a pur- 
chaser on a delivered basis during the 
base period, you may figure a delivered 
ceiling price by adding to the ceiling 
price for the item f.o.b. factory, the 
amount of the current transportation 
charges per sales unit of that item. 

SEc. 10. Uniform delivered pricing by 
zones or areas—(a) Sellers who sold 
during the base period on a uniform de- 
livered price by zones or areas—(1) For 
one factory. If you sold or delivered 
an item covered by this regulation dur- 
ing 1950 on an established uniform de- 
livered price basis by zones or areas, you 
may establish a delivered ceiling price 
for the same zone or area by adding to 
your ceiling price f.o.b. factory, am 
average transportation charge, figured 
on the same basis as you figured such 
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charge during 1950, but at current trans- 
poration rates. If you desire to sell an 
additional item not sold during 1950 on 
such uniform delivered price basis, you 
may establish a uniform delivered ceiling 
price for the same zones or areas, by 
adding to your f.o.b. factory ceiling 
price for the item, transportation charges 
which are mathematically proportional 
by shipping weight to the charges which 
were added to an item of the nearest 
shipping weight sold on a uniform deliv- 
ered price basis in 1950. 

(2) For more than one factory. If you 
sold an item during the calendar year 
1950 from two or more factories on an 
established uniform delivered price basis, 
by zones or areas, regardless of the fac- 
tories from which the shipment was 
made, you may continue such practice 
for the same zones or areas. Your uni- 
form delivered ceiling price for the item 
shall be the weighted average of the de- 
livered ceiling prices, as figured in sub- 
paragraph (1) of this paragraph, for the 
item computed on the basis of the pro- 
portion of sales of the pack of the item 
made during 1950 from each of your re- 
spective factories. 

Sec. 11. Payment of brokers. In ac- 
cordance with trade custom every brok- 
er shall be considered as the agent of 
the canner and not the agent of the 
buyer. In each case, the amount paid by 
the buyer to the canner plus any amount 
paid for brokerage service to the broker 
shall not exceed the total of the canner’s 
ceiling price and allowable transporta- 
tion costs actually paid by the canner or 
by the broker. 

The term “broker” includes a “finder.” 

Sec. 12. Special packing expenses that 
may be reflected in ceiling prices—(a) 
Conditions under which special packing 
expenses may be reflected in ceiling 
prices. Special packing expenses to meet 
special written requirements of the buyer 
are a basis for increasing ceiling prices 
for sales of canned vegetables if the fol- 
lowing conditions are satisfied: 

(1) The: canned vegetables must be 
packed in a manner, package or con- 
tainer that is different from and more 
expensive than standard packing; and 

(2) The canner must pack the goods 
for sale by himself and not for another 
on a custom or “toll” basis. 

(b) Ceiling prices for sales that meet 
the conditions of paragraph (a). For 
any sale that satisfies the requirements 
of paragraph (a) of this section, your 
ceiline price as otherwhise determined 
under this regulation may be increased 
by the following amount: 

(1) The additional cost of packing ac- 
cording to the specifications of the buyer 
In excess of the cost of standard packing, 
om canner packs the commodity him- 
Sell, or 

(2) The additional amount actually 
paid to another person for packing ac- 
cording to specifications of the buyer in 
excess of the cost of standard packing, 
if the caner does not pack the commod- 
ity himself, 

(c) Invoice and record-keeping re- 
quirements. In any cases where your 
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ceiling price is increased under para- 
graph (b) of this section, you shall: 

(1) Show separately the amount of the 
increase in your contract of sale or on 
your invoice. 


(2) In addition to the records other- 
wise specified by this regulation, prepare 
and keep for inspection by the Office of 
Price Stabilization, for two years, from 
the date of your invoice to the buyer, 
accurate records showing the cost of 
standard packing and the cost of pack- 
ing according to the specifications of the 
buyer. 

(d) Computation of costs. Costs must 
be figured according to your established 
accounting methods. Appropriate allow- 
ances shall be made for any materials 
salvaged in unpacking and repacking. 

(e) Meaning of “packing” and “stand- 
ard packing.” “Packing” means the pro- 
viding of wrappings, inner containers, or 
outer containers; the placing of commod- 
ities in such wrappings or containers; 
the application of any special coverings 
or coatings; and’ any unpacking and re- 
packing necessary to conform to the spe- 
cifications of the buyer. 

“Standard packing” means the most 
expensive packing the cost of which was 
included in figuring the ceiling price 
established by this regulation. 


Sec. 13. Units of sale and fractions of 
acent. (a) Ceiling prices shall be stated 
in terms of the same general sales units 
(like dozens, cases, etc.) in which you 
have customarily quoted prices for the 
product. Sales in units other than those 
in which you computed your ceiling price 
shall be at that ceiling price adjusted 
for the number of containers in the 
unit and for customary discounts and 
differentials. 

(b) Amounts computed in the process 
of figuring a ceiling price (other than 
the ceiling price itself) shall be carried 
to four decimal places (hundredths of a 
cent). If any figured ceiling price in- 
cludes a fraction of a cent, you shall 
adjust the ceiling price to the nearest 
cent or one-half cent in accordance with 
your established method for quoting your 
sales prices. 

SeEc. 14. Maintenance of customary dis- 
counts, allowances and price differentials. 
You shall not change any customary 
allowance, discount or other price differ- 
tial (as defined in section 26 of this regu- 
lation) to a purchaser or class of pur- 
chasers, if the change results in a higher 
price to that purchaser or class. How- 
ever, this provision shall not require you 
to sell any item unlabeled, or under a 
buyer’s label. 

SEc. 15. Export sales. The ceiling price 
at which you may export any item cov- 
ered by this regulation shall be deter- 
mined in accordance with the regulation 
applicable to such sales. 

Sec. 16. Storage. Storage costs in- 
curred on goods owned by you shall not 
be added to your ceiling prices. Storage 
by you of goods owned by the buyer may 
be charged for in accordance with the 
ceiling price regulation applicable to 
such services. 


SEc. 17. Records which must be kept. 
If you make sales covered by this regu- 
lation you shall: 

(a) Make and preserve for examina- 
tion by the Office of Price Stabilization, 
for two years from the date of your in- 
voice to the buyer, all records of the 
same kind as you have customarily kept, 
relating to the prices which you charged 
for those sales, and 

(b) Preserve for examination by the 
Office of Price Stabilization for as long 
as the Defense Production Act of 1950 
remains in effect, and for two years 
thereafter, all your existing records 
which were the basis of figuring your 
ceiling prices in the manner directed by 
this regulation, showing the method 
used in figuring the ceiling prices. 

Sec. 18. Reports which the canner 
must file. (a) If you make sales of the 
canned vegetables covered by this regu- 
lation, you shall mail to the Office of . 
Price Stabilization, Washington 25, D. C., 
a report, signed by you, for each item 
for which you determine a ceiling price 
under this regulation, describing the 
item, naming its price and indicating the 
section of the regulation under which the 
price was determined. All items of a 
particular canned vegetable priced under 
section 2 of this regulation shall be in- 
cluded in one report, or a supplemental 
report if ceilings for some items are de- 
termined at a later date. 

(b) If you determine your ceiling 
prices under the provisions of section 5 
of this regulation, you shall also show 
the item or items used in figuring the 
conversion and indicating your ceiling 
prices. 

(c) If you determine your ceiling 
prices by using a raw material cost in- 
crease of another canner,.or by using an 
average of ceiling prices of three can- 
ners, you shall also furnish the names, 
addresses and ceiling prices of such 
canners. 

(d) If you have figured a uniform 
ceiling price for an item processed at 
more than one factory in the same pric- 
ing area, you shall also furnish the ad- 
dresses of all factories to which such ceil- 
ing price applies. If you have figured 
a uniform f.o.b. ceiling price for an 
item for more than one factory under 
the provisions of section 8 of this regu- 
lation, you shall furnish the ceiling 
prices for the item of each individual 
factory included in your calculation, the 
weighted average ceiling price as figured 
under that section, and the addresses of 
all factories to which the weighted aver- 
age ceiling price is applicable. 

(e) The reports required by this sec- 
tion shall be mailed to the Office of Price 
Stabilization, Washington 25, D. C., with- 
in 10 days after the ceiling is computed. 

Sec. 19. Sales slips and receipts. If 
you have customarily given a purchaser 
a sales slip, invoice or similar evidence 
of purchase, you shall continue to do so. 
Upon request, you shall, regardless of 
previous custom, give the purchaser a 
receipt showing the date, your name and 
address, the name and quantity of each 
item sold, and the price received for it. 
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Sec. 20. Transfers of business or stock 


in trade. If the business assets or stock | 


in trade of a canner subject to this regu- 
lation are sold or otherwise transferred 
to you on or after May 31, 1951, and you 
carry on the business, or continue to deal 
in the same type of food product, in an 
establishment separate from any other 
establishment previously owned or oper- 
ated by you, your ceiling prices shall be 
the same as those to which your trans- 
feror would have been subject if no such 
transfer had taken place, and your obli- 
gation to keep records sufficient to verify 
such prices shall be the same. The trans- 
feror ‘shall either preserve and make 
available, or turn over, to you all records 
of transactions prior to the transfer 
which are necessary to enable you to 
comply with the record provisions of this 
regulation. 


Sec. 21. Adjustable pricing. You may 
agree to sell at a price which can be 
increased up to the ceiling price in effect 
at the time of delivery, but you may not, 
unless authorized by the Office of Price 
Stabilization, deliver or agree to deliver 
at prices to be adjusted upward in ac- 
cordance with action taken by the Office 
of Price Stabilization after delivery. 
Such authorization may be given when 
a request for a change in the applicable 
ceiling price is pending, but only if the 
authorization is necessary to promote 
distribution and will not interfere with 
the purposes of the Defense Production 
Act of 1950. The authorization may be 
given by the Director of Price Stabiliza- 
tion or by any official of the Office of 
Price Stabilization having authority to 
act upon a pending request for a change 
in price or to give the authorization. 
The authorization will be given by order, 
except that it may be given by letter or 
telegram when the contemplated action is 
the authorization of an individual ceiling 
price. 

Sec. 22. Treatment of taxes—(a) 
Taxes in effect during base period, If 
during the base period, you separately 
stated and collected any excise or similar 
tax you may continue to collect the 
amount of any such tax in addition to 
your ceiling price. If you did not cus- 
tomarily during the base period state 
and collect separately from the purchase 
price, the amount of tax paid by you, 
you may not collect the amount of such 
tax in addition to your ceiling price. 

(b) Taxes imposed since base period. 
In all other cases, if at the time you 
determine your ceiling price the statute 
or ordinance imposing the tax does not 
prohibit you from stating and collecting 
the tax separately from the purchase 
price, you may collect in addition to your 
ceiling price, the amount of the tax ac- 
tually paid by you. 

In every case when the tax is collected 
from the purchaser the amount thereof 
shall be separately stated. 


SEc. 23. Compliance with this regula- 
tion—(a) No selling or buying above 
ceiling prices. Regardless of any con- 
tract or obligation no person shall sell 
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or deliver or, in the course of trade, buy 
or receive any item at a price higher 
than the ceiling price established by this 
regulation. However, prices lower than 
the ceiling price may be charged and 
paid. 

(b) Evasion. No person shall evade a 
ceiling price, directly or indirectly, 
whether by commission, service, trans- 
portation, or other charge or discount, 
premium, or other privilege; by tie-in 
requirement or other trade understand- 
ing; by any change of style of pack; by 
a business practice relating to grading, 
labeling or packaging, or in any other 
way. 

(c) Enforcement. Any person violat- 
ing a provision of this regulation is sub- 
ject to the criminal penalties, civil en- 
forcement actions, and suits for treble 
damages provided by the Defense Pro- 
duction Act of 1950. 


SEc. 24. Applications for adjustment 
by canners who have been found to have 
violated the Robinson-Patman Act. (a) 
The Office of Price Stabilization may 
adjust your ceiling price established by 
this regulation in any case in which you 
show: 

(1- That you have been found by the 
Federal Trace Commission, or any court 
of competent jurisdiction, to have dis- 
criminated in price between different 
purchasers of commodities in violation 
of the provisions of the Robinson-Pat- 
man Act (49 Stat. 1526) or of any state 
statute prohibiting price discrimina- 
tions; and 

(2) That the elimination of the dis- 
crimination by lowering your price to 
the purchasers against whom you have 
been found to have discriminated would 
cause you substantial hardship; and 


(3) That the elimination of the dis- 
crimination by increasing your price to 
the purchasers in whose favor you have 
been found to have discriminated is pro- 
hibited by this regulation. 


(b) Applications for adjustment under 
this provision shall be mailed to the 
Office of Price Stabilization, Washington 
25, D. C., in accordance with the pro- 
visions of Price Procedural Regulation 
No. 1 (16 F. R. 9055). 


SEc. 25. Petitions for amendments, 
protests and interpretations. Any peti- 
tion for amendment, protest, or request 
for interpretation of this regulation, may 
be filed in accordance with the provi- 
sions of Price Procedural Regulation 1. 


Sec. 26. Definitions. When used in 
this regulation the term: 

(a) “Base period” means the period 
of time between the first day after Jan- 
uary 1, 1950 that the canner processed 
any item of a named vegetable and June 
30, 1950. 

(b) “Canner” means a person who 
preserves vegetables by processing by 
heat and hermetically sealing in con- 
tainers of metal, glass or any other ma- 
terial. The term includes a person who 
has the goods custom or toll packed by 
another. 
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(c) “Customary allowances, discounts 
and price differentials” means those dif. 
ferentials for cash discount, swell allow- 
ance, allowance for buyer’s labels, for 
unlabeled goods, for differences in vol- 
ume of sale, for class of buyer, or for 
method or time of delivery which were 
customary in the business of the canner 
and in effect prior to and during the base 
period. 

(d) “Grade” means the commercial 
grade or customary trade quality desig. 
nation at the time of shpiment. Sub- 
grades shall not constitute separate 
grades. However, where the canner 
elects to use U. S. Canned Food Grades 
as established and defined by the United 
States Department of Agriculture and 
sells the item under any such grade des- 
ignation, the term “grade” means such 
grade at time of shipment. 

(e) “Item” means a kind, variety, 
grade, size or sieve size, style of pack, 
container type and size, of a product. 
However, subgrades of the same quality 
designation shall not constitute separate 
items. Brand names shall not in them- 
selves constitute separate items. 


(f) “1951 spring pack” means the pack 
of any listed vegetable the major portion 
of which is canned between January 1, 
1951 and June 30, 1951. As to spinach 
and green beans, this regulation applies 
only to the spring pack. 

(g) “Person” means an_ individual, 
corporation, partnership, association, or 
any other organized group of persons, 
and their legal successors or representa- 
tives. The term includes the United 
States, its agencies, other governments, 
their political subdivisions and _ their 
agencies. 


(h) “Product” means the kind of vege- 
table covered by this regulation, such as 
asparagus, spinach, etc. 

(i) “Sales at retail’ means sales to 
ultimate consumers other than commer- 
cial, industrial and institutional users. 

(j) “Sales at wholesale’ means sales 
with respect to which the canner has per- 
formed the function of selling as a whole- 
saler to retail stores, but not including 
sales to chain store buying agencies or 
associations of retail store buying agen- 
cies which warehouse the product prior 
to distribution to the individual retail 
outlet. 

(k) “Sales units” means your custom- 
ary sales quantities of the item, such as 
dozens, cases, etc. 


(1) “Vegetable” means any vegetable 
named in the regulation and mixtures of 
such named vegetables. When a vege 
table is so specified, its puree and juice 
are included. 

(m) “You” or “Your” means any cal- 
ner whose sales are covered by this 
regulation. 


Effective date. This Ceiling Price 


Regulation No. 42 shall become effective 
May 31, 1951. 


EDWARD F. PHELPS, JR., 
Acting Director of Price Stabilitation. 
May 31, 1951. 
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CALENDAR OF EVENTS 


JUNE 11-12, 1951—Mid-Year Meeting, 
National - American Wholesale Grocers 
Association, Blackstone Hotel, Chicago, 
Illinois. 


JUNE 12-13, 1951—Summer Meeting, 
Maine Canners Association, Lakewood, 
Maine. 


JUNE 25-JULY 13, 1951—Food Tech- 


RENNEBURG Wonder Line PROCESSING EQUIPMENT 


All of them are marvels of operational efficiency 
—designed for low production cost and high output. 
Write for bulletins on the two latest additions to 
the line—The Wonder 
Briner, Syruper and 
Washer and the Plate 


nology Course, Massachusetts Institute Contact Freezer. Ped 
of Technology, Cambridge, Mass. BRINER - SYRUPER - WASHER FREEZER 


JUNE 27-29, 1951— Mid-Year Meet- 
ing, National Pickle Packers Associa- 
tion, Sheraton Hotel, Chicago, Ill. 


JULY 18-27, 1951— Annual Techni- 
cians School for Tomato and Tomato 
Products Canners, Purdue University, 
Lafayette, Ind. 


AUGUST 1-10, 1951— 14th Annual 
Mold Count School, Jordan Hall, Geneva 
Experiment Station, Geneva, N. Y. 


OCTOBER 24-26, 1951—Annual Meet- 
ing, National Pickle Packers Association, 
Sheraton Hotel, Chicago, Ill. 


OCTOBER 25-27, 1951—20th Annual 
Convention, Florida Canners Association, 


EDW. RENNEBURG a SONS CO., BALTIMORE 24, MD. 


CANNING MACHINERY AUBURN, N. Y. REAL ESTATE 


LIQUIDATION SALE by 
PUBLIC AUCTION 


Pursuant to an order by the Owners we will on 


TUESDAY, JUNE 12, 1951 -- 10:30 A. M. D.S.T. 


-Bi Beach, offer 
ee en VERY DESIRABLE REAL ESTATE IN THE HEART OF AUBURN, N. Y. 
together with 


NOVEMBER 12-13, 1951 — Annual 
Meeting, Wisconsin Canners Association, 
Schroeder Hotel, Milwaukee, Wis. 


NOVEMBER 15-16, 1951 — Annual 
Meeting, Indiana Canners Association, 
French Lick Springs Hotel, French Lick 
Springs, Ind. 


NOVEMBER 19-20, 1951—37th An- 
nual Convention, Pennsylvania Canners 
Association, Penn Harris Hotel, Harris- 
burg, Pa. 


NOVEMBER 29-30, 1951 — Annual 


MODERN CANNING MACHINERY AND EQUIPMENT, MACHINE SHOP 
EQUIPMENT, SUPPLIES, OFFICE FURNITURE AND EQUIPMENT, ETC. 


formerly the property of 


IVANHOE FOODS, INC. 


12-20 COTTAGE STREET (on the premises) AUBURN, N. Y. 
All Property Will Be Offered in Units Only 
Immediate Delivery on Personal Property 
REAL ESTATE 
Approx. 210,000 Sq. Ft. of DESIRABLE REAL ESTATE (majority on one floor) 
IN THE HEART OF AUBURN, NEW YORK 


CANNING MACHINERY & EQUIPMENT 


Convention, Tri-State Packers Associa- 
tion, Benjamin Franklin Hotel, Phila- 
delphia, Pa. 


DECEMBER 6-7, 1951—66th Annual 
Convention, Association of New York 
State Canners, Hotel Statler, Buffalo, 
New York. 


JANUARY 10-11, 1952—Annual Fruit 
and Vegetable Sample Cutting, Canners 
League of California, Hotel Fairmont, 
San Francisco, Calif. 


JANUARY 16-18, 1952—Annual Con- 
vention, Canadian Food Processors Asso- 
ciation, Chateau Frontenac, Quebec, 
P. Q., Canada. 


JANUARY 19-23, 1952—Annual Con- 
vention, National Canners Association, 
Atlantie City, N. J. 


JANUARY 19-23, 1952—Annual Ex- 
hibit, Canning Machinery & Supplies 
Assoc’ ‘ation, Atlantic City, N. J. 


JANUARY 19-23, 1952—Annual Con- 
vention, National Food Brokers Associa- 
tion, Atlantic City, N. J. 
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Pfaudler Glass Lined 300 Gal. 
Cap. Starch Cookers 

Case Emulsifiers w/10 H.P. mo- 
tor (new 1945) 

Homogenizers (Premium Mills) 

Automatic Inverted Air Cleaners 
for pints and quarts, with 
compression unit (new 19. 

Unscramblers, complete th 
dumping tables, motors, etc. 

Kiefer #2 Marmalade Filling 
Mcchines, piston type with 
washing attachments 

Approx. 1500’ Roller Conveyor 

Potato Peelers 

Inspection Belt Conveyors 

Juice Fillers with Stainless Steel 
Fittings and change parts for 
#10 Cans with strainer at- 
tachments 

Bottle Washers, various sizes 
and types 


Pfaudler Premix Glass Lined 
Steel 


Tanks w/Pumps and 
Motors 


World Automatic Rotary Label- 
ers w/pickers, holders, wipers 

Special Spotting Devices 

Capping Machines suitable for 


Large. Quantity of Retort Baskets 

Large Quantity Gravity Con- 
veyors 

Dehydrating Tunnel 
equipment 

Bliss Sealers with compressors 


with all 


various sizes of bottles and jars 

4 and 6-spout Kiefer Fillers 

Victor Dishwashers 

Bliss Top and Bottom Sealers 
with compression units and 
motors 

Lye Vegetable Peelers 

Potato Tumblers with compen- 
sators and pumps 

Vegetable Bath Washers with 
motors (Food Machinery) 

Stainless Steel Tubing Juice Ex- 
tractors with motors (Amer. 
Utensil Co.) and (Chisholm- 
Ryder) 


Aut tic Rotary Labelers with 
motors, etc. 

Refrigerator Houses with freez- 
ing equipment 

Urschel Vegetable Dicers 

Hand Pack Fillers with vibrating 
devices (Food Machinery) 

Standard Knapp Co. Portable 
Heavy Duty Labelers 

Standard Knapp Top & Bottom 
Gluer with compression Units 
& Motors 

Williams Mayonnaise Mixers 
with tubs and motors 

Still, complete, for making ex- 
tracts. Ether style (new, 1948) 


MACHINE SHOP EQUIPMENT 


And Many Other Miscellaneous Items 
To be offered in Units Only 


Immediate Delivery on Personal Property 
TERMS: 25% DEPOSIT IN CERTIFIED CHECKS OR CASH 
Write, Wire, Phone for Detailed Circular 


RALPH ROSEN 


Auctioneer 


GENESEE BLDG. 


- liquidator - 
Wa-2957 


Appraiser 
BUFFALO, N. Y. 
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(Spot prices per dozen F.O.B. 
cannery unless otherwise 


specified.) 
VEGETABLES 
ASPARAGUS 
Calif., Fan., Nat., No. 2 
Colossal & Mammoth............ — 
Fey., Green, No. 2, 
Colossal & Mammoth............ 
BEANS, StrRINGLESS, GREEN 
MARYLAND 
Fey., Fr., Sl., No. 1.60-1.75 
No. 10 7.75 
Ex. Std., Sl., No. 1.40 
No. 2 1.50 
No. 10 — 
Ex. Std., Cut, No. 
No. 2 1.35-1.40 
No. 1.9 
No. — 
No. 2 1.20 
No. 10 5.75 
MIDWEST 
Wh., Fey., 1 sv., NO. — 
2 sv. — 
3 sv. 2.85 
Cut, Fey., 8 sv., No. 1.35 
No. 303 1.65 
No. 2 1.85-1.90 
No. 10 9.50 
Ex. Std., Cut, No. 308 ........1.35-1.40 
Ex. Std., Cut, 4 sv., No. 2.......+ 1.50 
Cut. No. 1.30-1.35 
No. 303 1.25 
NortTHWEST (Blue Lakes) 
Cut, Boy., 8 NO. 
No. 10 
4 sv., No, 2 — 
No. 10 — 
Choice, 4 8v., No. 1.80 
No. 10 —— 
5 sv., No. 2 — 
No. 10 
Std., Cut, No. 2 1.45 
No. 10 
No. 10 — 
OZARKS 
Std., Cut, Gr., No. 2 
TEXAS 
Fey., Cut, 1, 2, 3 sv., No 2....0..0.. 1.30 
Ex. Std., Wh., 4 sv., No. 2......... 
Ex. Std., Wh., 4 sv., No. 10........ 7.00 
Blue Lake, Fey., Cut, 1.75 


BEANS, LIMA 
East, Fey., Tiny Gr., 


2.90-2.95 
Fey., Sm. Gr., No. 308.......... 2.50-2.60 
No. 2 
Std., Bem. NO. 10 10.00 
Fey., Med., Gr., No. 308......2.40-2.45 
No. 2 
No. 10 — 


Texas, Fr., Gr. & Wh., No. 300..1.25 
No. 10 8.50 
No. 10, Green 9.50 


BEETS 
No. 10 
N. Y., Fey., Cut, No. 2 
No. 10 
Diced, Fey., No. 2 1.05-1.10 


26 


Shoestring, Fey., No. 


Wis., Sliced, Fey., No. 308......1.07% 
No. 2 1.20 
No. 2% 1.50 
No. 10 5.50 
No. 2, Diced 1.05 
No. 2, Cut 1.05 

Texas, Fey., Sl., No. 

Fey., Diced, No. 1 ..... 


Fey., Cut, No. 10...... 


Fey., Wh., No. 10, 60/0........ a 6.50 
CARROTS 
N.Y., Fey., Diced, No. 2.........0 1.25 
No. 10 5.50 
Midwest, Fcey., Diced, No. 1........ -75 
No. 2 1.15 
No. 10 5.75 
Northwest, No. 2, 1.15 
1.45 
No. 303 1.00 
No. 2 1.15 
No. 10 5.25 
Fey., Diced, Mo. 5.50 
CORN 
EAST 
W.K. Gold., Fey., No. 303.......... 
No. 2 
No, 2 
Std., No. 303 aa 
No. 303 
No. 308 
No. 2 
No. 10 — 
MIDWEST 


Co. Gent., C.S. Fey., No. 303.... 
12 oz., Vac. 


Gold., W.K. Fey., 8 02Z.......008 1.00-1.05 
No. 303 1.55-1.65 
1.55-1.65 
No. 2 1.70 
No. 10 — 

No. 303 1.55-1.60 
No. 2 1.65-1.70 
No. 10 — 

Ex. Std., No. 308......... 1.40-1.45 
No, 2 — 

HOMINY 

Mid-west, Fey., No. 2.......... 1.00.1.05 

No. 2% 1.40-1.45 
PEAS 

MIDWEST ALASKAS 

All Grades and Sizes............ Nominal 

Mipwest SWEETS 

All Grades and Sizez............ Nominal 

EASTERN ALASKAS 

All grades and Sizes Nominal 

MARYLAND SWEETS 

All grades and Sizes Nominal 

New YorkK SWEETS 

All Grades and Sizes............ Nominal 

NorTHWEST SWEETS 

Fey., 4 NO. 1.45-1.50 

TEXAS 

Fr. Blackeyed, No. 300 ............. 1.17% 
No. 10 7.25 
With Snaps, No. 300............ 1.221% 
No. 10 7.40 

POTATOES (White) 

No. 2 -90-1.00 
No. 10 4.25-4.50 

POTATOES, Sweer 

Md., Fey., Sy., No. 3, Sa. ......1.924% 
No. 2% 2.20 
No. 10 7.76 

No. 10 6.50 
No. 3, Vac. 1.90 

Texas, Sm. Whole, 20/22.......... 1.25 

100/110 ct. 6.00 
220-240 ct. 6.25 


CANNED FOOD PRICES 


PEACHES 


PUMPKIN 
Midwest, Fancy, No. 2 
No. 2% — 
No. 10 
SAUERKRAUT 
Midwest, Fey., No. 303.... .874%4- .90 
-9744-1.05 
No. 2% 1.25-1.80 
No. 10 4.20-4.40 


SPINACH (New Pack) 
(These prices Rec. Prior to May 31) 


-85- .95 
No. 1 -95-1.00 
No. 303 1.35 
No. 2 1.45-1.65 
No. 2% 1.85-2.15 
No. 10 6.25-7.25 

Ozark, Fey., No. 2 1.45 
No. 2% 1.75 
No. 10 6.00 

No. 303 1.15 
No. 2 1.35-1.45 
No. 2% 1.65-1.75 . 
No. 10 5.15-5.50 

No. 5.75 

Florida, Std., No. 1 .......... 1,2214-1.25 
No. 303 1.80 
No. 2 1.95-2.00 
No. 10 8.75-9.00 

TOMATO CATSUP 
Mid-West, Fey., 14 oz. ........Nominal 
No. 1 Out 
TOMATO PUREE 
All areas Nominal 
FRUITS 
APPLES 


Calif., No. 10, Sh. 

N. Y., Fey., No. 10 Sl. 5 

Fey., No. 2, Sh. 85 
No. 10 9.50 

Baked, No. 308 T 2002.30 

W., No. 10, Sh. 75 


APPLE SAUCE 


Calif., Fey., No. 808- 
No. 2 1.50 
No. 10 6.90 

No. 2 1.45-1.55 
No. 10 6.85-7.00 

Md., Va.. Fay., 8 OS. -80 
No. 303 1,25-1.30 
No. 2 1.35-1.45 
No. 10 6.65-6.85 

APRICOTS 

Halves, Fey., No. 

Choice, No. 

Std., No. 2% 

CHERRIES 

No. 10 

Calif., R.A., Fey., No. 
Choice 
Standard 

No. 10, Ch. —- 


N. Y., Sw., Fey., Dark, No. 2 


FRUIT COCKTAIL 
Calif., Choice, No. 24 


PEARS 


N.W. Fey., Bart., No. 1 
No. 2 
No. 10 

Calif., Choice, No. 8 02. ......+000 
No. 1T 
No. 2% 

N.Y., Bart., Ch., No. 2 
No. 2% 

Kieffer, Std., No. 2, 
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Froy., No. 
Choice, No. 2% ...... 
Std., No. 2% 
PINEAPPLE 
Hawaiian, Fey., Sl., No. 2........2.80 
No. 2% 3.20 
No. 10 12.40 
Crushed, No. 2 2.40 
No. 2.90 
No. 1 10.75 
No. 2% 3.00 
No. 10 11.80 
Std., Half Slices, No. 2......c.000008 2.40 
No. 2% 2.75 
Broken Slices, No. 10 10.60 
JUICES 
APPLE 


Va., Fey., $2 oz. bot. 
46 oz., Tin 


CITRUS, BLENDED 


9B 
2.50 


Fla., No. 2 1.00-1.10 
46 oz. 2.2214-2.50 
No. 10 — 

Cs; 1.2214-1.82% 
46 oz. 2.77 

GRAPEFRUIT 

46 oz. 1.95-2.05 
No. 10 3.75-3.90 

1.10-1.12% 
46 oz. 2.3744-2.50 

ORANGE 

46 oz. 2.50-2.65 
No. 10 5.50 

Galil, Me. 1.32%4-1.50 
46 oz. 3.00-3.40 

PINEAPPLE 

Hawaiian, Fey., No. 2... 1.17% 
46 oz. 2.90 
No. 10 6.00 

TOMATO 

46 oz. Nominal 

46 oz. 2.85 


Nu Y¥., NO. 2 
46 oz. 


Calif., Fey., No. 2 ...... 
46 oz. 2.60 
No. 10 5.26 

FISH 
OYSTERS 
Gulf, 4% oz. 3.50-3.75 
SALMON—PER CasE 

Alaska, Red, No. 1 T............. Nominal 
Nominal 

Bad, Wa. Nominal 
14's Nominal 

Pink, Tall, No. 1 Nominal 

Nominal 

Chums, Tall, No. 1 .............. Nominal 


SARDINES—Per Case 
Maine, %4 Oil keyless............ 6.25-6.50 
Cal. 1-Ib. Ovals with 


Tomato Sauce 
No. 1 T., Nat. 5.00 
SHRIMP 
5 oz., 3.50-3.75 
2524.35 
Large 4.60-4.70 
Jumbo 4.90-5.00 
TUNA—PER CAsE 
Fey., White Meat, 14’s......14.50-15.00 
Chunks & Filakes.......... ..12.00-13.00 
Grated 11.00 
Fey., Light meat, 14’s......13.50-13.75 
Std., 12.50-12.75 
Chunks & Flakes............11.25-11.50 
Grated 9.75 
June 4, 1951 
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There is many a firm that can readily use your unneeded 
equipment. It’s the opportunity for you to turn it into cash 
while fulfilling the other fellow’s need. Or you may need equip- 
ment yourself, or want to buy or sell or rent a cannery, or need 
help, or a job. Whatever your needs, you will get good results 
from an Ad. on this “Wanted and For Sale” page. The rates, 
per insertion—straight reading, no display—one to three times 
per line 50c, four or more times per line 40c, minimum charge 
per Ad. $1.00. Count eight average words to the line, count 
initials, numbers, etc., as words. Short line counts as a full line. 
Use a box number instead of your name if you like. Forms close 
Wednesday noon. The Canning Trade, 20 S. Gay Street, Balti- 
more 2, Md. 


FOR SALE—MACHINERY 


WHEN IN NEED of food processing machinery of any kind 
wire or call: Ashley Mixon, Canning Machinery Exchange, 
Plainview (West), Texas. 


We manufacture a general line of canning machinery and 
frequently take in good used equipment which we rebuild and 
offer for resale. Write us regarding your requirements for 
either new or rebuilt machinery. Copy of our new No. 900 cata- 
log for the asking. A. K. Robins & Co., Inc., Baltimore 2, Md. 


FOR SALE—Kolman Dehydrator Model K-3, used as demon- 
strator, suitable for drying alfalfa, apple pomace, citrus and 
tomato plant waste. W. B. Osgood, 4100 Roland Ave., Balti- 
more 11, Md. 


FOR SALE—1 Sinclair Scott Pea Grader, like new; 1 Link 
Belt Water Separator, used 30 days; 1 Silo Filler. Priced for 
quick sale. For information call or write: Reuben Sclar, 8216 
Georgia Ave., Silver Spring, Md. Telephone: Shepherd 1744. 


FOR SALE—In Stock: Stainless Steel and Stainless Clad 
Steam Jacketed Kettles from 20 gal. to 200 gal. sizes; Stainless 
Steel Tanks from 15 gal. to 6,000 gal., type 304 and type 316; 
Horizontal Glass Lined Steel Tanks (brewery lining) 7,500 gal. 
and 8,250 gal. sizes; 4 Indiana Model “A” Pulpers; FMC Vege- 


table and Potato Steamer and Washer; Ayars 8-Pocket Model C . 


Pea and Bean Fillers; Wrap Around and Spot Labelers. Perry 
Equipment Corp., 1502 W. Thompson St., Philadelphia 21, Pa. 


FOR SALE—100 Station Link Belt Peeling Table in perfect 
condition. Charles B. Silver & Son, Havre de Grace, Md. 


FOR SALE—One Model E Chisholm Ryder Bean Snipper; 
two Buck Type Bean Snippers. Priced to sell. Adv. 5163, The 
Canning Trade. 


FOR SALE—1 Standard-Knapp #2 Model E Caser; 2 Lee 
400 gal. S/S Kettles, 100# jkt. pressure; 1 Lee 150 gal. agit. 
jkt. S/S Kettle, 100# jkt. pressure; 29 S/S clad, jkt., open 
Kettles, 30, 40, 60, 75 and 80 gal. capacities, 40# jkt. pressure; 
8 Standard-Knapp, Ceco & ABC Gluer-Sealers, Compression 
units; 6 Double Spiral Ribbon Mixers, 400, 600, 1200 & 1800# 
capacities; 1 Munson Rotary Dry Batch Mixer, 2000# capacity; 
1 Huntley Blancher, 8’ long x 4’ dia.; 1 #50 S/S Pulper; 6-40 
x 72” Vertical Pressure Retorts; 1-1880 gal. S/S jkt. Kettle; 
29 - 200 gal. unused Aluminum Storage Tanks. Only a partial 
listing. Send your inquiries to: Consolidated Products Co., 18-20 
Park Row, New York 38, N. Y. BArclay 7-0600. 
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WANTED and FOR SALE 


FOR SALE—1 Robins Retort 72 x 42; new, never installed. 
Price $375, including thermometer and steam gauge. Adv. 5164, 
The Canning Trade. 


FOR SALE—One #3A Farquhar Hydraulic Cider Press com- 
plete with hammer mill & motor and high pressure pump, excel- 
lent condition, used 3 seasons; One Allen Apple Sauce Cooker, 
excellent condition, used 2 seasons; One Sprague-Sells 6-pocket 
Sauce Filler, good condition; One Apple Cutter; One Langsen- 
kamp Finisher, good condition; One Pease Triple-Unit Apple 
Peeler, good condition; One Boutell Triple-Unit Apple Peeler, 
good condition; Nine Double-Unit Boutell Apple Peelers, fair 
condition; One Apple or Peach Grader, good condition; Two 
Glass-lined Steam-jacketed Kettles with power driven agitators; 
One Hagn Washing Machine; One FMC-Kyler motor driven #2 
Boxer; One Robins Waste Pump; Four Starting Compensators; 
Six Open-top Cooking Kettles; One Robins Pressure Retort; 20 
Processing Crates; 200 used Enamel Tomato Pans; large assort- 
ment Chain, Shafting, Pulleys, Conveyors and Motors. Maurer- 
town Canning Co., Maurertown, Va. 


FOR SALE—1 Silo Filler with 50 feet of 10” pipe, like new; 
1 Sinclair Scott Pea Grader, used very little. Items priced for 
quick sale. For information call or write: Reuben Sclar, 8216 
Georgia Ave., Silver Spring, Md. Telephone: Shepherd 1744. 


FOR SALE —2 Five Hundred Gal. S/S Jacketed Kettles, 
never used; 3 Four Hundred Gal. S/S Pulp Tanks with stain- 
less steel coils, never used; S/S Triclover Pump, never used; 1 
Fitzpatrick S/S Comminuting Machine; 1 Burt Labeling Ma- 
chine, adjustable from 8 oz. to #10 cans; 5 Retorts 42 x 72 
vertical, with control valves, thermometers, etc. We are dis- 
mantling one of our canning plants and we have plenty of other 
items. Priced for disposal. Adv. 5165, The Canning Trade. 


FOR SALE—1 - 7-pocket Ayars Tomato Filler, parts for #2 
and 2% cans, excellent condition; 35 single bail 4-tier Perforated 
Process Crates, 25 covers for same, excellent condition; 6 Slatted 
Crates; 1 Robins Buggy Cart; 2 Steam Hoists. C. L. Hammack, 
Lancaster, Va. 


FOR SALE—9 used #4 & 5 CRCO Bean Pregraders, 3 motor 
driven 6 belt drive; 3 Model F CRCO Bean Snippers: 2 Urschel 
Bean Cutters; 1 Home-Made Washer. All in good condition. 
Cass County Canning Co., P. O. Box 351 Atlanta, Tex. 


FOR SALE—One 7-section Niagara Apple Grader, new; one 
Model 800 Sanitary Viscolizer; 1500-42” x 48” double-faced 
Wooden Pallets, good condition. This equipment for immediate 
delivery. Write, wire or phone (Victor 146) W. Hopkins, Plask- 
ing Corp., Victor, N. Y. 


FOR SALE—Bonded Vibrating Screens for processing citrus, 
tomato, and other juices. Other screens for cannery wastes, 
sewage dewatering, dewatering foods for frozen packing. Priced 
from $479.00 complete with stainless steel screen cloth. Many 
types of Belt and Roller Conveyors, priced from $679.00. Scales: 
15 to 50 tons priced from $545.00, complete with structural steel 
and weighing beam. Write for circulars. Guaranteed Equip- 
ment. Immediate shipment. Bonded Scale & Machine Co., 11 
Bellview, Columbus 7, Ohio. 


WANTED—MACHINERY 


WANTED—12’ Blancher; #50 Pulper; #10 S/S Filler; Adj. 
Can Labeler; 2-tier Caser; Model F Bean Snipper; 5-40 x 72” 
Retorts; and several S/S Kettles and tanks from 100 to 500 
gallons. Adv. 515, The Canning Trade. 
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WANTED — MACHINERY — Continued 


WANTED—Cooling Tank with overhead Track & Chain; Hot 
Water Exhaust for #2 Cans. Forell & Son, Charlotte, Mich. 


WANTED—Caser for 48 #1 cans. Penn’s Manor Canning 


Co., Cornwells Heights, Pa. 


FOR SALE—PLANTS 


FOR SALE—Vegetable Plants. All outdoor grown on our 
farms at Franklin, Va. Cabbage: 10 Standard Varieties includ- 
ing Yellows Resistant. Tomato Plants: 8 Standard Varieties 
including Stokescross Hybrids. Sweet Potato Plants: All Vir- 
ginia Grown State Certified. We also Grow Pepper, Cauliflower, 
Broccoli & Onion Plants. Get our catalog and ask for special 
quotations on truck load lots delivered or f.o.b. our farms. J. P. 
Councill Co., Franklin, Va. “Virginia’s Oldest & Largest 
Growers”. 


FOR SALE—SEED 


FOR SALE—Michael Leonard Seed Corn: 3000 Ibs. Silver 
Cross Stowells; 1000 lbs. Aristogold Bantam. Price 30c per lb. 
Highland County Packing Co., New Vienna, Ohio. 


SITUATIONS WANTED 


POSITION WANTED—By Canning Plant Manager with 
small or medium sized plant located in Southern or Western 
States. Experienced in vegetables, fruits and all kinds of 
specialties. 20 years experience. Best of references. Hugh S. 
Pettengill, 8024 Goodwood Ave., Baton Rouge, La. 


POSITION WANTED—Quality pea and tomato packer wants 
position. 30 years experience. Also beef for the government. 
Adv. 5166, The Canning Trade. 


MISCELLANEOUS 


THERMOMETERS—We repair Mercurial Indicating Ther- 
mometers. Dial Thermometers and Recording Thermometers of 
all makes. Instruments are reconditioned like new. Satisfaction 
guaranteed. For economical savings ship your Thermometers 
to Nurnberg Thermometer Co., 124 Livingston St., Brooklyn, 
New York. 


WANTED—To Buy Dented and Rusty Canned Foods. Ken 
Evans Surplus, 247 E. Vernor, Detroit, Mich. 


MORRAL CORN 


Either Single or Double Cut 


MORRAL CORN CUTTER 
Cream style or whole grain 


MORRAL COMBINATION 
CUTTER & COMMINUTING 
MACHINE 


For over-matured corn, 
makes all your corn fancy 


MORRAL DOUBLE HUSKER 
Either steel or rubber 
Husking Rolls 


MORRAL BROTHERS, INC., Morral, 
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—— SMILE AWHILE—— 


There is a saving grace in a sense of humor 
Contributions Welcomed 


COLD PROPOSITION 


A big-time gambler had just died. The funeral was 
well attended by his many professional friends. In 
eulogy, the speaker said, “Butch is not dead. He only 
sleeps.” 


From the rear came a voice, “I’ve got a hundred 
bucks that says he’s dead!” 


- 


An artist was painting in the country. A farmer 
came and watched him. 


“Ah,” said the artist, “perhaps you too are a lover of 
the beauties of nature. Have you seen the golden fin- 
gers of dawn spreading across the eastern sky, the red- 
stained, sulphurous islets floating in the lake of fire in 
the West, the ragged clouds at midnight, blotting out 
the shuddering moon?” 

“No,” said the farmer mater-of-factly, 
I’ve been on the wagon for over a year.” 


“not lately, 


A city lad stopped along the side of a country road 
and got out of his car to josh a barefoot rural boy. 
Leaning over a fence which happened to be handy, he 
said: 

“Your corn is a little yellow, isn’t it, son?” 

“Yes, sir, that’s the kind we planted.” 

“Not going to have more than half a crop, are you?” 

“No, sir, the landlord gets the other half.” 

“Then there’s not much between you and a damfool, 
is there?” 


“No, sir, nothing but that fence.” 


TOO MUCH FOR MAGGIE 


A canvasser for a magazine house walked to the door 
of a prospect and knocked. A colored maid answered. 

Canvasser: “Is the lady of the house in?” 

Maid: ‘“‘She’s takin’ a bath, suh!’’ 

Canvasser : “I’d like to see her.” 

Maid (grinning): “I’se speck you would, white 
man.” 


A beautiful girl was being tried for killing her hus- 
band. The jurors had retired. They knew she was 
guilty, but they didn’t want to sentence her because of 
her beauty. Yet they feared facing their wives if they 
didn’t convict her. 


Finally one of them happened to remember that the 
dead man had been an Elk. The problem was solved. 
They passed sentence: Twenty dollars fine for killing 
an Elk out of season! 
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A COMPLETE COURSE IN CANNING 


The Industry’s Cook Book for over 40 years 
SEVENTH EDITION, COMPLETELY REVISED 


FOR MANAGERS, 
380 pages of proven pro- 


SUPERINTENDENTS, cedure and formulae for 
BROKERS everything ‘‘Canable”. 
AND BUYERS 


“| would not take $1,000.00 for my 
copy if could not get another” 
—a famous processor 


Size 6x9, 380 Pages Beautifully Bound 
Stamped in Gold 


All the newest times and temperatures 
All the newest and latest products 


Used by Food Processors to check times, 
temperature and RIGHT procedure 

by Distributors to KNOW canned foods 

by Home Economists to TEACH the subject of 
food preservation. 


Milk 
Soups e Preserves e Pickles e« Condiments 


e Fruits «+ Vegetables e Meats e 
Juice e« Butters e Dry Packs (soaked) 
Dog Foods and Specialties in minute detail, 
with full instructions from the growing through 


to the warehouse. 


For sale by all supply houses and dealers 


. ordirect. Price $10. postpaid. 


Published and Copyrighted By 


THE CANNING TRADE 


Since 1878—The Canned Foods Authority 


BALTIMORE 2 20 South Gay Street, MARYLAND 
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Prepare For Harvest Now! 


Take no chances 
USE THE BEST 
prices submitted upon request 


RIVERSIDE MANUFACTURING CO. 
MURFREESBORO NORTH CAROLINA 


MORRAL DOUBLE CORN HUSKER - 


With POSITIVE ear butting & RUBBER husking rolls 
MORRAL CORN CUTTER 


Either Single or Double Cut 


Morral Combination 
Cutter & Comminut- 
ing Machine 
For Over Matured Corn, 
Makes All Your Corn Fancy 
And other machinery 
Write for Catalog 


Particulars 


Patented 


MORRAL BROTHERS, Inc. Morral, Ohio 


LITHOGRAPHING Co. Inc: 
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GAMSE BUILDING. BALTIMORE.MD. 


WHERE TO BUY 


—the Machinery and Supplies you need and the leading houses 
that supply them. Consult the advertisements for details. 


BASKETS (Wood) Picking 
Planters Manufacturing Co., Portsmouth, Va. 
Riverside Manufacturing Co., Murfreesboro, N. C. 


BOXES, Corrugated or Solid Fibre 
Eastern Box Company, Baltimore, Md. 
Robert Gair Co., Inc., New York, N. Y. 
United Container Company, Philadelphia, Pa. 
David Weber Company, Philadelphia, Pa. 


CANNERY SUPPLIES 
Berlin-Chapman Co., Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery & Chemical Corp., Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CANNERS MACHINERY AND EQUIPMENT 
Berlin-Chapman Co., Berlin, Wis. 
Burt Machine Co.. Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery & Chemical Corp., Hoopeston, Ill. 
Frank Hamachek Machine Co., Kewaunee, Wis. 
Huntley Manufacturing Co., Brocton, N. Y. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Morral Bros., Morral, Ohio 
Renneburg & Sons Co., Edw., Baltimore, Md. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Company, Westminster, Md. 
Urschel Laboratories, Valpariaso, Ind. 
CANS 
American Can Company, New York City 
Continental Can Co., New York City 
Crown Can Company, Philadelphia, Pa. 
National Can Corporation, New York City 
GLASS CONTAINERS 
Owens-Illinois Glass Co., Toledo, Ohio 


HARVESTING EQUIPMENT 

H. D. Hume Co., Mendota, III. 

Food Machinery & Chemical Corp., Hoopeston, Il. 
INSURANCE 

Canner’s Exchange, Lansing B. Warner, Inc., Chicago, Ill. 

Manufacturers & Merchants Indemnity Co., Cincinnati, Ohio 
INSECTICIDES AND FUNGICIDES 

Niagara Chemical Division, FMC, Middleport, N. Y. 

U. S. Rubber Co., Naugatuck, Conn. 
LABELS 

Gamse Lithographing Co., Baltimore, Md. 

Hammer Lithograph Corp., Rochester, N. Y. 

Muirson Label Co., Meriden Conn. - Peoria, Ill. - San Jose, Cal. 

Piedmont Label Co., Bedford, Va. 

Simpson & Doeller Co., Baltimore, Md. 

Stecher-Traung Lithograph Corp., Rochester, N. Y. 
MANUFACTURING CHEMISTS 

Chas. Pfizer & Co., Inc., New York, N. Y. 

MATURITY TESTING EQUIPMENT—Corn 

Seedburo Equipment Company, Chicago, IIl. 
SALT 

Diamond Crystal Salt Co., St. Claire, Mich. 


SEASONINGS 
Griffith Laboratories, Inc., The, Chicago, Ill. 


‘Associated Seed Growers, Inc., New Haven, Conn. 


Corneli Seed Co., St. Louis, Mo. 

Gallatin Valley Seed Co., Bozeman, Mont. 

Ferry-Morse Seed Co., Detroit, Mich. 

Michael Leonard Co., Chicago—Sioux City 

Northrup, King & Co., Minneapolis, Minn. 
SUGAR 

Corn Products Sales Co., New York City 

Sugar Information, Inc., New York 5, N. Y. 
WAREHOUSING 

Terminal Warehouse Co., Baltimore, Md. 
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Top performance that means 


Cleaner husking 


Feed End View—View of feed table and ear 
handling mechanism shows adjustable, self-clean- 
ing husk rippers; also, adjustable presser arm 
which insures uniform, square cutting of butts before 


Discharge End View—Ffour semi- 
hard rubber rolls, each with three inter- 
changeable sections, provide efficient, 
economical husking. Spiral grooves 
improve the flow, strip corn completely 
free of all husk. 


Employing every up-to-date husking principle, the FMC 

Double Husker has become indispensable for fast, efficient 

flow-line preparation and processing of corn. As ears of 
corn move along the feed table, husks are gently loosened 

and the butts are cleanly severed. Ears are then dropped 

to special spiral-grooved husking rolls, which completely © 
strip the husks, leaving the corn clean with kernels intact. 

Vibrating husking-roll partitions keep ears moving down 

| rolls with no danger of clogging. 


Throughout the entire husking operation, corn of any 
i size or tenderness is handled firmly but gently. Big sav- 
ings in time, inspection, trimming and rehusking reduce 
costs and increase profits. 


This flexible machine produces a duce, 


Write for full information on this and other equip- clean cut for maximum yield. The only 
ment in the complete FMC “‘Stalk to Storage’’ corn machine that cuts both whole grain and 
preparation and processing line. Immediate ship- cream style corn. — 


ment of FMC Huskers and Cutters. 


“ss Equipment FOOD MACHINERY AND CHEMICAL CORPORATION 
me Canning Machinery Divisions 
General Sales Offices: 
‘oeroeetom EASTERN: HOOPESTON, ILLINOIS WESTERN: SAN JOSE 6, CALIFORNIA 
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Now is the time for all packers 
to check with CONTINENTAL. 


Here are six of many good reasons why it is sound business for 
a food packer to check with Continental right now. 


@ It costs nothing to talk things over. 


@ We may well be able to give you 
better service because our thirty-six can 
plants are strategically located. 


e@ Because of Continental’s size and flex- 
ibility we can assure you of a dependable 
supply. 

e@ Our technical people may be able to 
suggest a change in your processing oper- 
ations that will save you money. 


CONTINENTAL COMPANY 


@ Our Research Department may have 
the answer to a knotty technical problem 
which is bothering you. 

e@ Most important of all—Continental 
people — right down to the last man — 
are anxious to serve you. 


as @ 
You cant beat Continental / 


dependable Source of supply : 


CONTINENTAL CAN BUILDING 


100 East 42nd Street 


Eastern Division: 122 E. 42nd St., New York 17 Central Division: 135 So. La Salle St., 


New York 17, N. Y. 
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